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THE CANNING TRADE. April 17th, 1922 


THE 1921 DIRECTORY OF CANNERS 
IS NOW READY 


A list of the canners of the United States, compiled by the National Canners’ 
Association, from Statistical Reports and such other reliable data. 12th Edition. 


Carefully prepared and up-to-date; lists corrected by canners themselves; verified by com- 
petent authorities. The various articles packed and other valuable information is given. 
Distributed free to members of the National Canners’ Association. Sold to all others at 
$2.00 per copy, postage prepaid. The book that is needed by all wholesale grocers, 
brokers, machinery and supply men, salesmen, and practically everybody interested in 
the canning industry. Get your order in early. 


NATIONAL CANNERS’ ASSOCIATION, 


1739 H St. N. W. Washington, D. C. 


PERSONAL CHECKS ACCEPTED 


CANTON BOX COMPANY 
2501 to 2515 Boston St. Baltimore, Md. 
PACKING BOXES 


Made up or in Shooks. Cargo or Carload. 


JOS. M. ZOLLER & CO., INC. : 


CANNED FOODS, CANS, 
BOXES, PACKERS’ SUPPLIES, BROKERS 


BF. PAUL 1140 & 4454 TIMOR 


oe 
CANNED GOODS EXCHANGE 
Year 1921—1922 

President , John R. Baines. 

Vice-President, W. H. Killian.. 

Treasurer, Leander Langrall 

Secretary, William F. Assau. 

COMMITTEES 

Executive Committee, Benj. Hamburger, Chas. G. ¢ 
Summers, Jr., H. Steel 

Arbitration Committee, C. J.Schenkel, Frank A. Curry, ¢ 
T. Preston Webster, Wm. t 
Grecht, Norval E. Byrd. 

Committee on Commerce, D. H. Stevenson, H. “ } 
Jones, C. F. Butterfield, 2 
J. O. Langrall. 

Committee on Legislation, . C. White, Geo. T. Phillips, 
tg N. Numsen, John 8. Gibbs, 
Thos. L. North. 

Committee on Claims, Fred. W. Wagner, Leroy Lan- ¢ 
grall, R. S.Rightson, John W. 
Schall, Jos. M. Zoller. $ 

Hospitality Committee, W. E. Lamble, H. W. Krebs, ¢ 
Robt. A. Sindall, Robt. A. $ 
Rouse, Jas. F. Cole. $ 

Brokers’ Committe, F. A.Torsch, Herbert C. Rob- ¢ 
erts, J. A. Killian + 

Committee on Agriculture, William Silver, H.P.Strasbaugh, 3 
Albert T. Myer, Jos.N. Shriver, 
Samuel J. Ady. 

Counsel, Eli Frank. 

Chemist, Chas. Glaser. e 


3) N. WELLS STREET 131 STATE STREET 
Chicago. IIl. Boston, Mass. 
: C.L. JONES & CO. : 
BROKERS 
CANNED FOODS AND PRESERVERS SUPPLIES 
4 ‘We can serve a few more desireable accounts) : 


DOUBLE PINEAPPLE GRATER 


(WITH HOPPER REMOVED) 


MADE BY THE 


JOHN R. MITCHELL CO. 


Foot of Washington St. 
BALTIMORE - MD. 


The large-tooth saws. on the upper spindles, coarse grind the fruit 
wh ch passes down to the fine saws on the two lower spindles, from 
‘there it falls into a tub under the machine. Machine is well braced 
and the workmanship is of the best; gears are cut from the solid, 
and saws are milled from solid blanks which gives a cutting edge 
to two sides of the tooth. Hopper and discharge shoots are lined 
with white pine. 
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ESTABLISHED 1861 


CALVERT LITHOGRAPHING Co. 


“THE MODEL SHOP” 


DESIGNERS AND MANVFACTVRERS 


LABELS AND CARTONS 


CHICAGO. ILL. DETROIT, MICH. OMAHA, NEB. 


Oz 
EY MANUFAC 
CREE 


WORMY CHERRIES FLOAT. 


That’s why a MONITOR Fruit Washer as illustrated has proven such a benefit 
to the Cherry Packer. The wormy stock is floated to one side and discharged. 
The good stock sinks and is carried out on the rubber belt, clean and in fine condi- 
tion to pack. The machine is again useful as a thistle bud remover on peas. It’s 
low in cost, too. 


A. K. ROBINS & CO. 


Canadian Plant : HUNTLEY MFG. CO. BROWN, BOGGS. CO., Ltd. 


HUNTLEY MFG. CO., Ltd. Hamilton, Ont. 
j BERGER & CARTER CO. 
P. O. Drawer 25 SILVER CREEK, N. Y. 
M. T. WALSH MFG. CO.., 
Milwaukee, Wis.. 


| SPECIAL AGENTS 
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TOMATO—“The Landreth” 


Price $9.00 per pound 
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VARIETIES OF TOMATOES. 


DELAWARE 5.00 
LANDRETHS’ RED ROCK..................... 4.50 
3.50 
LANDRETH’S TEN TON........... ......... = 3.50 
SUCCESS 
GREATER BALTIMORE............... 3.50 


OTHER SEEDS 


Beet Cucumber Cabbage Pumpkin Squash 
Okra Spinach Caulifiower Beans 
Snap Dwarf Lima Sugar Corn Peas 


The Landreths sell every Seed used by Canners and ask 
you before buying to write for prices. The Landreth’s 
prices will be found as low as such quality can be sold. 


D. LANDRETH SEED CO., 


BRISTOL, PENNA. 
Business Founded 1784 The Oldest Seed House in America 


2 


WH 


WW 


Z 
Z 
Z 
Z 
Z 
Z 
Z 
Z 
Z 
Z 
Z 
Z 
Z 
Z 


April 17, 1922 


‘ 
|F 
OF 
G 
i 
SS 


April 17, 1922 THE CANNING TRADE. 


ills each can 
the level. 


How it is Built 


The Peerless Syruper design is simple; its con- 
struction rigid—Vibrating is eliminated—There 
is no slop—Waste is reduced to a minimum—It 
does not jam cans because a non-adjustable can 
feed is used, accurately made to fit each size of 
can—It handles all sizes of sanitary cans from 
No. | to No. 10, and glass jars. 


The Peerless Syruper earns its cost 
each season by eliminating the waste 
found where other syrupers are used. 


Send for catalog describing the complete line The “ae <n — 
of Peerless Canning Machinery .. aten a 


Peerless Husker Company 
517 Cornwall Ave. Buffalo, N.Y. 


Peerless Syruper 


Huskers Corn Washers Mixer-Silkers Syrupers and Briners Rotary Exhausters Tomato Washers 
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Instruments 


As Advertised 


Taylor Instrument Companies, Rochester, N. Y. 
Whenever and wherever a new tempera- occupied one of the large booths in the center of 

Fe a : the building where a continuous stream of the 
ture problem arises in the Canning Industry, interested availed themselves of the c mfortable 
there’s a TZycos or Taylor Temperature 


furnishings to;stop and inspect the 7ay/o7 line. 
Instrument to meet it adequately and con- Prominent among the thermal apparatus displayed 


tinuously over long periods of time. was a new type of self acting pressure and temper- 
ature regulator, exhibited for the first time, in 
which all springs were eliminated. In addition 
thee were shown many types of Indicating and 
Recording Thermometers, and Automatic Pres- 
sure and Temperature Regulators. The Taylor 
Instrument Companies pride themselves upon the 
long life of their product, of which there are many 
silent testimonials in manufacturing plants all 
over the country. They were quick to perceive 
the advertising advantages of such a record, and 
consequently included a unique and most interest- 
ing exhibit of thermometers of every description 
that had been in continuous service from twenty- 
two to thirty years All of them are today in first 
class condition and as accurate as the day they 
were manufactured although the oldest dates back 
to 1892.—News notes on National Canners Con- 
vention. 


157 


laylor /nstrument Companies 
Rochester,NY, USA. 


Theres aTyccs and Taylor temperature instrument for every purpose 
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SHH SSCS 


The Book You Need! WEEKLY REVIEW | 


Futures Show Complete Recovery and Are Now Strong and 
Advancing—Spots Are Quiet—Urgent Need of ‘Real” 
Cost Figures—Farmer Better Acquainted With 
His Costs Than the Canner—Good Crops 
Prom‘sed—The Time to Attend to 
Machinery and Supply Orders. 


Two days ago we wrote, in our Editorial, that there was 
reason to believe that the drive on futures had been checked. 
Now we can report that it has not only been checked, but has 
been pushed back, and that the canners, or sellers, are con- 
solidating their gains and advancing steadily. A week ago the 
future market on tomatoes, and on all other items, was weak, 
Today it is strong, particularly on tomatoes. Then you could 
have bought No. 1 tomatoes at 52%c,. No. 2s at 77%c, No. 3s 
at $1.12%, No. 10s at $3.50, and there were even some can- 
ners who devoted their lives to a constant effort to beat their 
fellow-canners out of an order, who were ready to accept cuts 
even on these terribly low prices. Hither these blind and 
dumb— it were better were they deaf—canners have sold them- 
selves out or have come to, because today it is difficult, if not 
impossible, to get business placed at 55c, 80c, $1.15 and $3.65. 

There has been a rather general approval set upon our 
efforts to stop this slaughtering of future prices, and from all 
sections of the country—from canners and brokers alike. The 
better class of brokers complain bitterly of the canners who 
insist upon offering their goods at the low prices, against the 
advice of the brokers. and in such cases certainly the brokers 
are well entitled to commendation. That cannot be said of 
the canner who knows no more about his business than to 
offer his future goods at below-cost prices. 

One thing is coming very prominently out of this discus- 
sion, and that is that the cost figures of the past few years, 
as well as the pre ent, are a thing to laugh at; and we say 
this of the whole list, though we know that there are many 
individuals who can rightfully claim to be exceptions. Let 

Every factory in the business should have a copy of us to say the are in 

is i ie ea . nor do they stand alone a sad example of an industry unable 
ss important book of formulae—as ajprevention against to figure its costs, There has been too much theoretical, ex- 
nes ; pert(?) cost accounting in nearly every line of industry and 
rs not enough practical horse-sense figuring. There is hardly an 
PRICE $5.00 PER COPY industry that is not to blame in this way. And, naturally, 
when the easy times of the war have passed and we come into 

Published by the time of fierce competition, these “theories” of costs vanish 

THE CANNING TRADE into thin air; but the efforts to reach “‘real’’ costs often carry 
the seeker too far the other way. Where it is not crass igno- 

rance of everything surrounding his business it is undoubtedly 


: 


this that causes canners to quote their goods at the ridicu- 
lously low prices. Certainly no sensible man would wilfully 
quote his goods for less than he knows they cost to produce; 
so such offers must be either from canners who do not know 
their costs, or are not sensible. Take your choice. 

Here is a sample of the letters we are receiving: 


Harford County. Md., April 7, 1922. 
Tomato canning looks sick. We are heartily in 
accord with your editorials lambasting the offering of 
future tomatoes at cost of production. They want 
business bad. Thev do not consider the canner at 
all; they bank on his ignorance, and tell him the job- 
bers will not pay more than they name the canner. 


The farmer is not going to grow tomatoes for 
less than $12.00 per ton, and some of them will not 
do so at that price. Why should he? He knows his 
cost better than the average canner does in his own 
line of business. 


There will not be a large acreage of tomatoes 
put out unless contracted for, We find this is the 
feeling among our farmers. They do not want to 
take the chance of low prices after they have the 
goods, and which no doubt they will see, same as 
formerly, if they put out the crop. 


The canner is the only business man who pays 
for his supplies the prices set for him and sells his 
own wares for what he can get. He has no one to 
blame but himself; he is offering his future tomatoes 
now below cost. 


The writer of this letter has been long in the business, 
and he knows ‘how to figure costs, and is honest about them. 
There may be differences of opinions as to the cost of canning 
any item—corn, peas, tomatoes, etc.—but we will bank upon 
the utterances of a man of this kind, and when he says that 
the prices at which futures were then selling (quoted above) 
are below cost of production, they are. And if you are able 
to figure your costs lower, you are only fooling yourself. We 
know others in whom we have implicit confidence who have 
figured the costs higher, but no one worth a moment’s con- 
sideration has figured them lower; so you may feel assured 
if your figures come out lower you have made a serious error 
somewhere. And, after all, this is the only kind of a trust- 
worthy guide to follow. 


Spot tomatoes haye been in very slow demand this week. 
Possibly this is due to the activity in future tomatoes, but it 
has served to make some holders of spots uneasy and over- 
anxious to unload. As a result, we saw a weakness in spots 
last week, and it has not entirely disappeared this week. 


Future corn has fought its battle well against the price- 
cutters, for be it known that there have been drives made 
against the opening future prices of corn just as there were 
against tomatoes. We say this because there is a very con- 
siderable coterie of canners inclined to look with disdain upon 
tomatoes and tomato canners, as if to say. “Of course, any- 
thing can happen with tomatoes; tomato canners are too small 
business men.’ ‘‘People who live in glass houses should not 
throw stones,” The ‘‘wreckers’ succeeded in driving the 
prices of future corn from $1.00 to as low as 80c, which, as 
a fact, is a heavier loss than was scored in tomatoes; but that 
80c price is now far in the rear, and reputable canners, to so 
call them, are not taking less than $1.00, and they are taking 
that—by which we mean that contracts have been passed this 
week at the $1.00 price. So the corn market is also looking 
up and feeling very much stronger. 


Everyone knows that future peas were assaulted, but the 
canners were helped in their -battles by prominent sales-agents 
who did not hesitate to brand the rumors for what they were. 
There was a recession in price. in some instances, from $1.00 
to 90c, but usually the granting of the 90c was upon a trading 
basis in which other sizes, not so easily moved figured. Future 
peas are in quite good position. 


Spot peas are well cleaned up, and a very considerable 
acreage of peas has been put in for the 1922 crop, and more 
is going in. The season has been generally most favorable, 
exceptions, of course, turning up here and there. We cannot 
localize in particular, for if we attempted to report by States. 
there would be counties in those States where the report would 
not apply; and if we reported by counties, there would be spots 
in the counties where the report would appear ridiculous. We 


have been given to understand that there is a large acreage ° 


going into peas this season, and if there is favorable weather 
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there will be a large yield and pack. 


Spot peas are mostly 
gone; future peas have been well sold, and there is promise 
of a good, big pack in 1922. 

Fruit has come along well this cpring. 
section we lost all our fruits last year through a too early 


In this immediate 


opening of hot weather followed by killing frosts, This year 
spring has rolled steadily and seasonably. The past week has 
witnessed days with temperatures of 89 degrees—summer heat 
—and trees that were bare and budless broke into leaf and 
flower as if overnight. In a week the country has changed from 
the dead of winter to the bright green of spring, with trees 
and shrubbery all in flower, and the fruit trees seem to be well 
set. It is too late for frost, unless we have an abnormal flare- 
back. So we are justified in looking forward to good fruit 
crops in 1922. Nearly every section of the country has the 
same report to make, with the exception of parts of California 
which have been visited with snow, where that visitor had 
never been seen before. 


Spinach canning has opened up here in a small way, but 
it is said the crop is in good condition. Be careful with your 
spinach pack and note the new weights recently announced by 
the Bureau of Chemistry. California is also busy with spinach 
and asparagus, but not making rea progress which early indi- 
cations promised. 

Far-sighted canners have alii out their orders for new 
machinery, or new machines to replace old, and have placed 
their orders for supplies, or are getting ready to do so now, It 
is well to remember that after the long let-up in buying the 
canners must give the supply men a chance and not expect to 
wait until the last moment, and then get the stuff on the next 
train. Get the orders out now, or, at least, go over your plant 


and see where you must order to make it up-to-date for the 
next season. 


NOTES AND OBSERVATIONS 


The Canned Goods Exchange Banquet—When the invita- 
tion to fall in and take your places was announced by “Bill” 
Lamble, the Master of Ceremonies of the Hospitality Commit- 
tee, there was found to be a better representation present at 
the Rennert for the annual meeting of the Exchange than many 
supposed, judging by the early gathering. Baltimore had been 
visited that day and the day previous by a small-sized cyclone, 
followed, or, rather, accompanied, by summer-high tempera- 
tures; and so all throats were parched and choked with dust. 
eyes red and burning—and the banquet did not relieve either. 
President Baines dispensed with formality and invited all to 
first enjoy the dinner, after which ex-Mayor J. H. Preston— 
the man who converted Baltimore from a cobble-stone town to 
a model town in its streets, thoroughfares and alleys, an old 
Harford countian—would address the meet‘ng; that following 
him there would be some entertainment features; then a brief 
session of the Exchange, at which the new officers would be 
elected, and adjournment. And we have only to add that his 
program was carried out to the letter. 


The dinner, while not elaborate, was of the kind that has 
made the old Rennert famous as the place where the food is 
better cooked and better served than any other place in the 
world. If you have ever traveled and have included this fine 


old house in your visits, you will find no trouble in agreeing 
with this. 


There never was so little action, so little oratory, at any 
of the many banquets held by the Exchange as at this. The 
Honorable Harry Preston said he would tell us what he did not 
know about the canning industry, and he did; the negro come- 
dian, with an undisguised assistant and a young lady accom- 
panist, sang their songs and told their jokes to the apparent 
amusement of all; President Baines, running upon a third 
term, announce the election ticket, a weak voice seconded it, 
and President Baines assuréd all that Secretary Assau had 
cast the ballot; Mr. Geo. N. Numsen was asked to “kill time” 
for 15 minutes while the entertainers replenished their stock 
for another try, and Mr. Numsen did so in most admirable 
fashion; whereupon the third-term President announced that 
the promised further entertainment was a ‘“‘dud”’ and that there 
was no more left, and when he asked that someone ‘‘move we 
adjourn,” all were too bashful to do so. It is not true that all 
were asleep; the evening was so young that no regular Ex- 
change banqueter recognized it—th’as all.” 


“Jimmie’’ Cole and “Joe” Zoller were the only two to 
brave the evening in their Tuxedos; but everybody can’t be a 
canmaker or a prominent broker, and comeone noted that the 
arrangement at the guest table was: Ex-Mayor Preston, then 
next Mayor Sindall. Nothing else was noted, we believe. 
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Ship Your Canned Goods 
in These BETTER BOXES 
Standard Canned Goods 


H & Boxes are the perfect con- 


tainers for all canned goods shipments. 
Millions of cans have been shipped in them, 
to all parts of the country and they have al- 
ways arrived unscratched, undented and in- 
tact at destination. 

H & D Standard Canned Goods Boxes are 
Strong, lighweight and inexpensive. They 
come folded flat for easy storage, yet are 
instantly assembled for packing. A trial 


order will convince you of their superiority. 


Corrugated Fibre 
Shipping Boxes 


Write us Today for Samples and 
Prices Stating Quantity Required 
and Sizes and Number of Cans to 
the Box. 


The Hinde & Dauch Paver Co., 
800 Water St. Sandusky, Ohio 


Canadian Address; Toronto 
King St. Subway and Hanna Ave. 


First 


Zor PACKERS 
UFACTURER | 


THE CANNING TRADE. 


SPEED, QUALITY - ECONOMY 


The Indiana Pupler will handle 10,000 bushels 
of tomatoes’ in ten hours and never feel the load. 
Under test it has taken care of twice this amount 
without showing any signsof distress. Butalong 
with capacity, it secures a higher yield of pulp 
over any machine of prior type -- such a larger 
yleld that it will pay for itself in a short part of 
aseason. Sturdily built for heavy duty. All 
parts coming in contact with product are of cop- 
per and bronze (or monel metal ifdesired.) Made 
asa pupler only or in pupler-- finisher type 
You should have an Indiana this season. 


GIVE YOUR PLANT A BETTER CHANCE TO PRODUCE 
PROFITS. 


Your plant will make more for you if equipped 
with devices that increase production, or enable 
you to get a larger amount of finished product 
from the raw fruit, or produce a higher grade 
product, or make it possible for you to cut down 
your pay-roll. Experience has shown that every 
piece of Langsenkamp equipment will do one or 
all of these things. Let us present the entire 
line to you in a very intcresting booklet ‘‘Effici- 
ency in the Canning Plant’’ and pass on a state- 
ment of the results secured by a few users of 
Langsenkamp equipment. 


NDIANAPOLIS 


130-132 E. Georgia St. Indianapolis, Ind. 
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The 


Markets 


NEW YORK MARKET 


Better Weather Increases Business—California Spinach Pack 
Promises to be Below Normal and the Market Has Hard- 
ened—Some Business in Fuiure Tomatoes—Future 
Prices Recognized as Low—Picked 
Up In Passing. 

New York, April 14, 1922. 

Summer-like weather this week stimulated the canned foods 
sales considerably and all lines of dealers took a fresh hold, 
so to speak. There is a good call for the new spinach pack and 
more lines were opened this week at the same quotations as were 
given out by the first few canneries showing 1922 lines—namely, 
$4.75 for 10s; $1.60 to $1.65 for 3s; $1.55 for 24d and $1.12 for 
2s, f. o. b. factories. Reports received here to the effect that 
the California crop will not come up to normal resulted in many 
wholesalers and jobbers placing orders more freely and prompter 
than they otherwise would. Canners promise to start the new 
goods East the latter part of the present month or in early May. 

Of not a little interest to the trade is the final statement 
issued by the Bureau of Chemistry, Dept. of Agriculture, to 
the effect that the labeling of corn packed other than in Maine 
as “Maine Styie” constitutes misbranding. This decision seems 
to meet with approval on the part of fairminded canners outside 
Maine, including some who used the term on their labels. 

Brokers and jobbers are doing some trading among them- 
selves in future tomatoes and if history repeats itself they stand 
to make sizeable profits on their purchases, just as they did a 
year ago. Opening prices are believed by many to be the cheap- 
est and it is on the strength of this contention that the trading 
within the circle is going on. Some of the tomato canners report 
their lines for the future exhausted and certain brands have con- 
sequently been withdrawn, although plenty of brands remain 
from which to make selections. 


Yesterday reports were circulated in this market, crediting 


a coast salmon packer with having shipped 130,000 cases of 
pinks to New York, but this was denied by the shipper who 
telegraphed his brokers here that only usual shipments were 
afloat. The “wires” were a great relief as it was feared an 
effort was being made on the part of someone to break the mar- 
ket which would result in such a quantity of salmon arriving 
on a single day. 

Mid-week, some descriptions of fish were advanced in price 
as compared to selling figures on Monday. Salmon reds brought 
£2.35, pinks, $1.2242, while chums were advanced to $1.15. Tuna 
fish are getting scarce and white meat is selling in a limited 
\ ay at $15 a case, while bluefin halves bring $6 a case. Sar- 
dine business is of a routine nature, while the same is true 
of shrimp and lobster. 

Purchases of future California fruits are not large, the ma- 
jority of buyers still being inclined to hold off for opening 


quotations of the largest canning plants. Spot fruits are rather 
firm. 


PICKED UP IN PASSING 

Warmington, Timms & Co. represent in this territory the 
Monte Vista Packing Company, Monta Vista, Santa Clara, Calif. 
This is a new concern packing dried fruit and operating can- 
neries. 

The following have just been selected for the Arbitration 
Committee of the National Food Brokers Association by its presi- 
dent, James L. Ford: Walter B. Timms, of Warmington, Timms 
& Co., New York; W. T. Love, of Love & Law, Oklahoma City; 
Edwin C. Eckman, of Bonstedt & Co., Philadelphia; William 
Hunt, of Kansas City. 

Warren E. Cusack of the foreign department for Segger- 
man Bros., has gone to Japan for the firm and will make head- 
quarters at Kobe. 

A visitor in the market this week was H. W. Hopkins, of 
the Neptune Sea Food Co., San Diego, Cal. While here he made 
his headquarters with J. M. McNiece & Co. 


W. D. Smith has left the employ of Armour & Co., canned 
foods department and is now associated with L. L. Raymer Co. 
Inc., Seattle. 

J. A. Bisceglia of the Biscegglai Canning Co., California, 
visited the local office of this company here in New York a few 
days ago. 

In order to expand the Tennent Products Co., Inc., Free- 
hold, N. Y., has increased its capitalization to $100,000. 

The Richmond-Chase Company factories in Stockton, Calif, 
according to reports being received here, will increase their out- 
put this year from 500,000 cases a season to 750,000 cases. 

' Another visitor noticed in the market this week was D. H. 
Souder, of the Garden State Canning Company, Elmer, N. J., 
stopping with North & Dalzell. 

__ J. M. Starr, of Anderson, Ind., has just purchased the Fort- 
ville tomato cannery at Fortville from the Western Grocery 
Company. FATHER KNICKERBOCKER. 


CHICAGO MARKET } 


. 
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Convention Week—Canned Okra Prices Named—Jobbers Buy- 
ing Futures Only of The'r Old-friend Canners—Iowa’'s 
Future Corn Prices—Indiana Names Prices— 

The Spot Market Is Quiet. 


Chicago, April 13, 1922. 

We are having a combination of March and April weather, 
or a series of almost daily cold rains. 

This is the week of the 38th Annual Convention of the 
Western Canners’ Association. I will try to have a report of 
its most important proceedings in time for this issue, but do 
not know that I can, as it is the last of the week, and I am 
sending a program and will try to report at least a part of the 
program before you go to press Saturday. 

It promises to be a very largely attended and important 
meeting. In fixing the date we did not realize that it began 
on Good Friday. 

We will have Dr. Walsh, C. S, C., Notre Dame College, 
conduct some devotional services on Friday afternoon, thereby 
doing what we can to show our respect for the day and for The 
Canning Trade, whose editor drew our attention to the fact 
that the first day of our convention was Good Friday. 

Canned okra prices have been named for the 1922 pack 
by several of the Southern canners. The prices named for 1922 
pack are those of the Dixie Fruit Products Co., Mobile, Ala.. 
viz.: 


F. O. B. Cannery, Mobile, Ala. 


No. 2 Cans Whole Okra, Tomato Sauce.............. 1.25 
No. 3 Cans Whole Okra, Tomato Sauce.............. 1.69 
No. 10 Cans Whole Okra, Tomato Sauce.............. 5.00 


No. 2% Cans Okratoes, Tomato Sauce............... 


They also quote 1922 pack of stringless green beans as 
follows: 


F. O. B. Cannery, Mobile, Ala. 


No. 2 Stringless Green Beans, Cut. Fancy............ $1.30 
No. 2% Stringless Green Beans, Cut, Fancy........... 1.65 
No. 10 Stringless Green Beans, Cut, Fancy............ 4.75 
No. 2 Stringless Green Beans, Cut, Standard......... 1.20 


This cannery produces fine quality of goods and has estab- 
lished a high reputation for shrimp, oysters, and yam sweet 
potatoes. 

The purchasing of canned foods for future delivery of the 
1922 pack by the wholesale grocers is heavily confined to 
orders placed with their pet canners and of whom they buy 
every year. 


Michigan canners generally have named prices on a full 
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Liberty 
Canners 
Salt 


GIVES PROPER FLAVOR WITH PROPER PROCESSING 


THE COLONIAL SALT COMPANY 
Akron, Ohio. 


Atlanta Boston Buffalo Chicago 


Automatic Strip Feed Presses 


One of the most important and essential operations to be con- 
sidered in making cans is the automatic production of the ends. Hi 


To meet the requirements for this very particular operation, 


we call especial attention to our No. 31 E Automatic Strip Feed i 
Press, such as shown. 


~ Adjustable for all dies up to and including 6’’, either round or | 
square. The press is furnished with change gears for handling 


3 to 20 cuts per strip and simple means to accommodate vari- : 
ations in length. 


| 
| 
| 
Feed mechanism is automatic, fool-proof and eliminates danger- | 
ous hand feeding. Operated in connection with our Presses,- we | 


supply Curling Machines and all other automatic can making 
machinery. 


McDONALD MACHINE CO. 


Mfrs. of Automatic Can Making Machinery, Presses, Dies, etc. . 
7600 South Racine Avenue, Chicago, Illinois. die 
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line of fruits and vegetables, and their prices seem low. 

The Iowa canners have named prices on corn of 1922 pack 

as follows: 

No. 2 Standard Corn 

No. 2 Extra Standard Corn 

No, 2 Extra Standard Extra Small Corn 
No. 2 Fancy Corn 

Above are prices on narrow grain Evergreen corn, f. 0. b. 
Iowa canneries. All canners do not quote exactly alike, but 
above prices are rather general. 

Indiana canners have named prices on 1922 pack of peas 
and corn as follows: 

. 2 Country Gentleman Corn 

. 2 Extra Standard Sweetened Corn 

. 2 Standard Corn 

. 2 Tins No, 1 Sieve Fancy Alaska 

. 2 Tins No. 2 Sieve Fancy Alaska 

. 2 Tins No. 3 Sieve Fancy Alaska 

. 2 Tins No. 4 Sieve Fancy Alaska 

. 2 Tins No. 2 Sieve Standard Alaska 
. 2 Tins No, 3 Sieve Standard Alaska 
. 2 Tins No. 4 Sieve Standard Alaska 

All f. o. b. Indiana cannery 1922 pack, canners’ contract. 

All these quotations where the name of the canner is not 
given are from first-class reputable concerns. 

Several of the so-called independent canneries in California. 
have named prices on their prospective outputs, and have guar- 
anteed them :{gainst the opening prices of the California Pack- 
ers’ Corporation. 

These prices rule a little higher than those for 1921 on 
account of the lower price of tin cans and cases and probably 
of the raw material from the growers, as well as cannery labor. 

The spot market is very quiet. Even the big mail-order 
houses are finding business very quiet, and some of the many 
brokers are not finding any business at all. 

Brokers are complaining that canners, although times are 
so dull, are writing direct to wholesale grocers and are trying 
to cell direct and ignore the brokers. I know that this is being 
done, I also know that some buyers are trying to buy direct 
from the canners, trying to obtain a lower price. 

This is very bad policy, indeed, and will not eventually 
inure to the profit and welfare of the houses represented. It 
is a process that will break down the competition engendered 
by a free and open market. and benefit neither the canner or 
wholesaler except incidentally in the few transactions of the 
time. 

It is just as incumbent upon the buyer to act in good 
faith with the broker as it is for the canner to do so or for the 
broker to refrain from selling to retailers. 

It has been determined by years of experience that the 
brokers’ services are essential and very economical, and those 
who have used his services have always been better served 
than they could have served themselves. 

Canned corn for immediate delivery is apparently without 
friends temporarily, but this is accounted for by the moving 
of future prices far below spot prices by canners causing th 
buyers to hesitate about carrying stocks over into the new 
season. 

Canned peas are for the present inactive because of the 
lack of supplies in first hands. 

Canned tomatoes are in fairly good request for standard 
and extra standard twos, but threes are not wanted; in fact, 
threes are held too high, and No. 2% solid pack tomatoes, from 
Utah canneries, which cost $1.58% on track Chicago, are being 
substituted for No. 3 Eastern tomatoes. 


“WRANGLER.” 


MAINE MARKET 


With High Cost Goods On Their Shelves, Retailers Shy Away 
From Futures—Future Corn Prices Show Weakness— 
The Prices at Which Sales Are Getting Made—Sar- 
dine Factories Are Getting Ready. 


Portland, Me., April 14, 1922. 


The improvement in general business conditions in Maine 
continues steady, but is very slow. Retail dealers, because 
they can still see a few lots of high-cost goods on their shelves, 
are abcolutely uninterested in any futures; this, of course, re- 
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acts on the jobbers, and they, in turn, show no inclination to 
purchase beyond temporary needs. 

Spot Goods—Spot fancy corn, either Crosby or Bantam, is 
completely cleaned up. One car of Crosby from second hands 
was traded this week at $1.60. There are a few lots of extra 
standard, held at about $1.25 and $1.30. Stringless beans 
are quoted at $1.30. One packer holds a full car, another a 
smaller lot, and that comprises the spot stock in Maine today. 

Apples—Trading at $5.00 during the past week has been 
taken as a sign of spring activity, Present holdings are in good 
hands, and are light for April stocks. 

Future Corn—tThe price of $1.35 is still made on small 
business, but for larger quantities there have been reductions 
and concessions allowed. This has resulted in booking con- 
siderable future business. $1. 321%, has been named freely 
when fibre cases were specified, and similar concessions are 
reported from various markets. Golden Bantam has sold more 
freely than Crosby, at $1.60 factory; No. 10 cut Bantams at 
$8.00, No. 10 Bantam ear corn at $7.00, and No. 3, on the ear, 
at $3.25, are also offered. There is a very limited amount of 
No. 10 cut Crosby at $6.75, but this is not urged on the trade 
because the demand always far exceeds the supply, and packers 
generally try to distribute their No. 10 where they can also 
enjoy good business in other sizes. The corn acreage in Maine 
will be far below normal, just enough to keep the factories 
working. 

Beans—Future stringless beans are offered at $1.20 for 
No. 2 and $5.00 for No. 10s. If taken in 12/10 crates, this 
latter quotation carries a reduction of 25c per dozen. 

Clams—tThe winter season is closing and many factories 
preparing for the regular sardine pack. he clams put up this 
season have been of excellent quality, but the amount is small. 
Sales have kept pace with the production, so that spot stocks 
= practically nothing. $1.25 per 5-oz. is the base quotation 

oday, 

Sard:‘nes—While a $3.00 price for new goods was looked 
for a short time ago, recent factory and market conditions now 
indicate a higher figure. Spots are having their usual Lent 
demand, and the supplies in first and second hands have dimin- 
ished to the vanishing point. The packing season is legally 
open on the 15th, but no shop will begin actual operation for 
some time. “MAINE.” 


CANNING ITEMS, NEWS AND NOTES. 


One of the large apple orchards in the Pacific Northwest, 
consisting of 1,800 acres, belonging to the Dufur Orchard 


Owners’ Co., in The Dalles (Ore.) district, is to be cleared of 
apple trees and planted to wheat, it is reported, following a 


general plan of reorganization effected by the creditors of the 
company March 15. 


The LaCreole Canning Co, has been incorporated at Dal- 
las, Ore., with a capital stock of $25,000. 


Washington, D. C., April 6, 1922.—To guarantee farmers 
against the loss by failure of crops, Representative Sinclair, of 
North Dakota, today introduced a resolution creating a Gov- 
ernment Crop Insurance Bureau. The resolution was referred 
to the Committee on Rules. 


Urbana, O.—Owen, Ware & Owen have notified us that 
the McCoy Canning Co., of Urbana, O., has been forced to ask 
the court to appoint a receiver, and that they have been ap- 
pointed as attorneys for the receivers. 


Washington, Ga.—For the purpose of canning and market- 
ing tomatoes, beans and sweet potatoes, a $5,000 stock com- 
pany, known as the Washington-Wilkes Products Co., has or- 


ganized. They are in the market for machinery to equip their 
plant. 


Scottsbluff, Neb.—The Chamber of Commerce is inter- 
ested in canning factories, such as corn, tomatoes, peas, beans, 
etc. These vegetables are raised in abundance here and are 
very good quality, They will be pleased to have any informa- 
tion regarding such factories. 


Garland, Me.—It is reported that this county is thinking 
about building a corn factory. Before starting they are anxious 
to locate a man that can run it, and can can all farm products, 
also baked beans and apples. They are anxious for a man who 
would be willing to take a share in the factory and would come 
there to live. as they would like to keep the factory sense 
most of the year ’round. E. H. Knight, Dexter, Me., R. F. 
No. 3, may be addressed. 
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“We excel Our Labels 


n‘Desi are the Highest Standard 
of for Commereial Value. 


Stecher ©. 
IRRochester, N-Y. 


SERVIC E 


alfa million dollars worth of well selected stock, 
constantly maintained, and an organization 
keyed upto the theory that plant efficiency is meas- 
ured by thenumber of orders shipped on the day 
of receipt, accounts for Caldwell service. 


If you need gears, sprockets, transmission machinery, 
Helicoid Conveyor or any of the Caldwell specialties prompt- 
ly wire Caldwell, or call up the nearest Link-Belt office. You 
will find Link-Belt Company offices in all principal cities. 


H. W. CALDWELL & SON CO. 
LINK-BELT COMPANY. OWNER 
CHICAGO, 17th Street and Western Avenue 


DALLAS TEXAS, 709 Main Street NEW YORK, Woolworth Bidg. 
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CALIFORNIA MARKET 


Unusual Weather Causing Worry—Snow in Sections Where 
Never Seen Before—The Asparagus Packing Not Up to 
Normal—Expect to Market Large Pack of 1922 
Fruits—Future Tomato Prices Advanced in 
Some Instances—Coast Notes. 


San Francisco, April 14, 1922. 


The Crops—The brand of weather being dispensed in Cal- 
ifornia continues to be of the freakich variety. and is causing 
some concern on the part of growers and canners. April was 
ushered in by a few warm days, but these have been succeeded 
by another cold wave. and field crops are not maturing as they 
should. These conditions are prevailing over the entire State, 
and crops generally are backward. During the past week snow 
has fallen in the foothills near San Diego, while cold rains and 
hailstorms have visited the entire southern part of the State. 
In Northern California temperatures are below the normal, and 
asparagus and spinach are coming on slowly. The packing 
of these vegetables is under way on a small scale, but the out- 
put is well behind the usual schedule. Up to the present the 
cold weather has been considered quite an asset, particularly 
by fruit growers, but warm weather is now desired, and is 
indispensible for the success of some crops. 


The Market—The success with which spot stocks of Cali- 


fornia fruits have moved off during the past few months, and 
the short period required to clean up the pack of asparagus 
that is anticipated, has encouraged many members of the can- 
ning trade to express the opinion that future fruits will be pur- 
chased heavily at good prices. and that it will be possible to 
get rid of an exceptionally heavy pack. It is not being noted, 
however, that there is any special rush to book business on any 
future fruits, with the exception of Hawaiian pineapple, the 
supply of which cannot be equal to the demand. cnhain stores, 
which have become such an important factor in the distribu- 
tion of California canned fruits, particularly the grades which 
are marketed at popular prices, are not anticipating their re- 
quirements with the degree of eagerness that was expected, 
but plan to wait until the pack is under way before placing 
orders. Other large buyers have also indicated a policy of 
conservatism that is serving to dampen the enthusiasm of cer- 
tain packing interests and of growers who have been led to 
place an exorbitant price on fruit. In spite of the general 
tendency toward more modest prices, many fruit growers in 
this State are expecting even higher prices for their product 
than were secured last year. Apricot growers. for example, 
are demanding from $125 to $150 a ton for canning fruit. while 
the ideas of canners are around $85. Despite nessimistic 
rumors, the California fruit crop is in excellent condition. with 
the outlook that it will be larger than ever before. If it is 
to be disposed of in its entirety, prices must he within reason, 
and canners having the future of the industry at heart are 
giving the price question more serious cons‘deration than ever 
before. 

Tomatoes—Most of the large firms which plan to handle 
tomatoes this season have announced opening prices on future 
and considerable business has been hooked. Slight advances 
have been made in some grades over the vrices named late in 
March, particularly on No. 2 and No. 2% solid vack. which 
are now quoted at $1.15 and $1.50 resnectively. Some canners 
are offering No. 10 solid pack at $4.65. while others are hold- 
ing firm for $4.85. The setting out of tomato plants is com- 
mencing, and the acreage promises to be verv heavy. A crop 
of an improved aualitv is Jooked forward to, since much of the 
land was devoted to other field crons lact year. 

Coast Notes—The Van Camp Packing Co., which recently 
announced its nlan of entering the fruit and vegetable canning 
business in California, has revised these. and the onvtions taken 

, on three large plants will not be exercised. It is suggested. 
however. that the idea has not been abandoned of securing a 
foothold in California. but that it has been decided to postpone 
this step until a more favorable time. Tentative plans had 
been decided upon for the enlargement of one or more of the 
plants that were to have been taken over, and an operating 
organization was being formed when the decision was reached 


to allow the options to lapse. The Herbert Packing Co., whose 
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two plants were to have been taken over, will operate under its 
own name and will make a large pack. 

The Warmington-Duff Co., which maintains Pacific Coast 
headquarters at 2 Pine street, San Francisco, Cal., under the 
management of Vice-President J, F. Butts, has taken over the 
brokerage business of Durand, Hart & Co., of this city. This 
concern will act as exclusive distributors for the Lodi Canning 
Co., of Lodi, Cal., which is now busy packing spinach, besides 
handling the output of other canneries in California, Oregon 
and the Hawaiian Islands. Ground was recently broken at 
San Jose, Cal., for a plant for the Monte Vista Packing Co., 
of which J. F. Butts is President, W. W. Breite is Secretary- 
Treasurer, and W. I. Allen is superintendent. A. E, Warming- 
ton is a prominent stockholder in the packing company. 

The Santa Cruz Fruit Packing Co. has succeeded to the 
plant and business of the Seabright Cannery at Santa Cruz. 
Cal., and has expended $25,000 in new machinery and better- 
ments, preparatory to starting the season on spinach about the 
middle of April. The output, which will include fruits and 
vegetables, will be handled by Hagens & Co.. San Francisco. 

Libby, McNeill & Libby have made a deal whereby they 
will come into possession of a 480-acre tract in Madera county, 
Cal., to be planted to orchard. The orchard will be of peaches, 
with the exception of fifty acres, which will be devoted to apri- 
cots. The orchard will be delivered to the canning company 
at the end of five years. when it will be in full bearing. 

M. H, Turner, canned foods broker, left San Francisco on 
April 8 for a tour of the United States. He will be away about 
three months and will visit all the important trade centers. 


The annual convention of the California State Wholesale 
Grocers’ Association will be held at Del Monte on April 24, 25 
and 26. 


The Pacific Pea Packing Co. has commenced the canning 
of spinach at Oakdale, Cal., and will follow this with a pack 
of peas. 


The McGaffey Canning Co., Inc., has been incorporated at 
San Fernando, Cal., with a capital stock of $250,000, by A. B. 
and Mabel McGaffey. of Albuquerque, N. M.; H. S, McGaffey, 
W. F. Gasman and Le Roy Will, of Los Angeles. 


The Hopper Cannery Machinery Co. has been incorporated 
at Seattle, Wash., with a capital stock of $50,000, by E. W. 
Hopper and Craig Miller. 


W. N. May has been appointed receiver for the Puyallup 
& Sumner Fruit Growers’ Canning Co., Puyallup, Wash. It is 
announced that the cannery will resume business, 


The F. C. Barnes Co., Lewis Building, Portland, Ore., sal- 
mon packers. has increased its capital stock to $250,000, and 
the packing firm of Allen & Hendrickson, also of that city, has 
increased its capital stock to $100,000. 

J. W. McCarthy, Jr., & Co. has disposed of its cannery at 
Graton, Cal., to the G. W. Hume Co. 


“BERKELEY.” 


CLOSE CO-OPERATION NECESSARY BETWEEN CANNERS 
AND PEA GROWERS 


Growing canning peas is a specialized industry which ‘re- 
quires the closest co-operation between the grower and the 
canner. A new Farmers’ Bulletin, No. 1255, “The Production 
of Peas for Canning,’ by Chester J. Hunn, Assistant Horticul- 
turist. has been issued by the United States Department of 
Agriculture. This bulletin describes the place followed by 
canners to provide a supply of peas, and the methods the 
growers should use in growing, harvesting and handling the 
crop. 

Being legumes, canning peas fit admirably into a general 
farm rotation in sections where the crop can be grown and 
have a marked influence in increasing the yield of crops which 
follow them. Easy accessibility to a cannery which will con- 
tract for the entire output is a necessity if the growing of 
canning peas is to be undertaken on a commercial scale. Peas 
for canning pass their prime condition within a very few days, 
and it is necessary to handle the crop promptly. 


In dairy and stock-feeding regions the utilization of pea- 
vine refuse as feed is an important asset. Many canneries wil- 
ter large herds of stock profitably, using pea-vine silage for 
the greater part of the ration. When pea vines are completely 
rotted they have a fair fertilizing value, but the material 
should not be used on land to be planted in peas. It is con- 
sidered a better practice to feed the roughage to stock and 
obtain manure from the animals, thus securing a double return 
on the vines and labor, 
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TLANTIC CANS 


PLAIN LACQUERED LITHOGRAPHED 


LOWEST PRICE 


Packers 
Syrup Refiners 
Milk Canners 


Our large production assures prompt 


Peanuts and Peanut Products 


and satisfactory service. 


Fresh Oysters 
Paints 


es Our co-operation increases YOUR sales. 
and Wax Top Trade 


ATLANTIC CAN COMPANY 


BALTIMORE MARYLAND 


HIGH SPEED AUTOMATIC SANITARY 
CAN MACHINERY 


BLISS AUTOMATIC ROUND CAN 
DOUBLE END FLANGER 


A continuous operating machine 
of the four chuck type, flanges both 
‘ends simultaneously. <A perfect and 
uniform flange is produced without 
splits. 

Over 160 of these machines oper- 
ating successfully in leading can factor- 
ies is proof of their merit. If you want 
more proof get in touch with us and 
secure it. 

Specialist’s Cure | for Can Making Ills 


Bliss Automatic High-Speed Can Machinery. 
Use daily as directed 


E. W. BLISS CO. works BROOKLYN, N.Y., U.S.A. 


SALES DETROIT CLEVELAND CHICAGO PITTSBURGH ST LOUIS ~* BUFFALO CINCINNATI NEW HAVEN 
OFFICES \ Dime Bank Bidg. Union Bank Bldg. Peoples Gas Bidg. Keenan Bldg. _ Boatmen’s Bank Bldg. Marine Bank Bldg. Union Trust Bldg. Second Nat'l Bank Bldg. 


American Factories: BROOKLYN, N.Y. HASTINGS, MICH. CLEVELAND, OHIO. SALEM, OHIO. 
REPRESENTED ON THE PACIFIC COAST BY 
BERGER & CARTER CO. —San Francisco, Cal., Los Angeles, Cal., Portland, Ore. 


Showing can bodies as conveyed from the body maker to the flanger. 
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DEVELOPMENT OF WILT-RESISTANT TOMATOES 
: By Fred J, Pritchard 
Physiologist, Office of Cotton. Truck and Forage Crop Disease 
Investigations. 
United States Department of Agriculture 
Bulletin No. 1015 


Tomato wilt (Fusarium lycoperici) causes an estimated 
annual loss of more than 115,000 tons of tomatoes in the Mid- 
dle Atlantic, Gulf and lower Mississippi Valley States. As 
it is prevalent also in the Ohio River Valley, in California, and 
in parts of Colorado and Utah, it reduces the yield even more 
than is expressed by these figures. This loss can and should 
be overcome by the use of wilt-resistance varieties. 

Wilt is characterized in its early stage by a wilting of the 
plant and an upward and inward rolling of the leaves. Later 
the lower and finally the upper leaves turn yellow and slowly 
die. When a branch is thus deprived of its foliage it dies 
back from the tip, turns brown, and shrivels. Not infre- 
quently whole fields of plants wilt in this manner, and finally 
succumb to the disease. 

In cross and longitudinal sections of infected stems there 
is a dark-brown discoloration in the woody area between the 
pith and the bark. but the pith itself is usually normal. The 
presence and position of this discoloration are important diag- 
nostic characters which help to distinguish the wilt from an- 
other similar disease known as southern bacterial blight (bac- 
terial wilt). 

Not only the stems and leaves, but also the fruits are 
infected by wilt. By means of the discolored tissues infection 
can be traced through the fruit stems into the fruit, and even 
to the seed. 


Yearly discoveries of wilt where it has never previously 
been found indicate that it is either continually spreading, or 
is not infrequently present where it has never been reported. 
Observations and reports show that both of these conditions 
obtain, 

It is probable that wilt will eventually spread over the 
greater part of the tomato-canning areas if not prevented by 
the use of resistant varieties. Although the wilt fungus may 
not thrive so well in the North as it has in the South, the fact 
that it is continually spreading in some of the more northern 
States, such as New Jersey, Indiana and Ohio, and has even 
been found in Michigan, New York and Massachusetts, shows 
that it is seemingly capable of thriving in the more important 
tomato-canning regions of the United States. 

Wilt is carried to some extent by the seed, but not so com- 
monly as the high percentage of fruit infections in wilt-infested 
fields would seem to indicate. The fungus passes through the 
fibro-vascular bundles of the fruit to the seed, and often in- 
vades the cells surrounding the seed coat. Were it not for 
the removal of these cells through fermentation and washing 
of the seed in the seed-saving process. the infection of plants 
through the seed would be much more common. The fungus- 
bearing particles separated from the seed by fermentation fre- 
quently adhere to it, however, and thus become a source of 
infection for the plant and a means of more widespread dis- 
tribution for the fungus. Infection of plants through the seed 
would be more common if tomato seed was produced com- 
mercially in badly wilt-infected regions. 

The most common method of spreading wilt is through 
infected seedlings. -Tomatoes are very generally grown in seed 
beds and are transplanted to the field when danger of frost is 
past. Not infrequently the fungus occurs in the seed-bed soil 
in wilt-infested regions. As such soil is usually rich in organic 
matter, the fungus multiples rapidly, and soon invades the 
roots of the seedlings. Although this causes a discoloration 
of the rootlets, the grower, who not infrequently is unfamiliar 
with plant diseases, usually fails to recognize it and either 
plants or sells the seedlings. Wherever such seedlings are 
used they spread the disease. In the Middle West the practice 
of using tomato plants grown in Maryland, Delaware and the 
Southern States when there is a shortage of locally grown 
plants is attended with this danger. 


Although wilt does not at present cause so much loss as 
tomato leaf-blight (Septoria lycopersici), it is much worse 
than blight wherever the soil becomes thoroughly infected with 
the wilt fungus. It, therefore, threatens the future success 
of the tomato-canning industry and should by all means be 
brought under control, 

The only means of controlling wilt successfully has been 
developed in recent years. As the wilt fungus lives in the soil 


and invades the tomato plant through its roots, it lies beyond 
the reach of chemical sprays, such as Bordeaux and other 
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mixtures commonly used for the control of fruit and foliage 
parasites. It multiplies rapidly in the tomato plant, as it has 
no competition for its food supply. and it becomes thoroughly 
distributed through the soil with the plowing under of dead 
vines. If a piece of wilt-infested land be used successively for 
growing tomatoes, it soon becomes so full of the fungus that 
ordinary varieties of tomatoes cannot be grown on it. Rota- 
tion of crops forces the wilt fungus to compete with other 
fungi for its food, and, therefore, reduces it to a minimum, but 
so far as known does not eradicate it, as it is capable of living 
long periods, if not indefinitely, on the organic matter in the 
soil. Treating the soil with chemicals for the control of wilt 
has not given results of economical value. Large quantities 
of lime retard its development, but do not otherwise inhibit 
its activities. The only successful means of controlling wilt 
is through the development of resistant varieties. 
DEVELOPMENT OF RESISTANT VARIETIES 


Selection of Material 


It is necessary in breeding for wilt resistance to have at 
least One variety with some resistance to the disease as a basis 
for selection or crossing. If it possesses only moderate resist- 
ance, but exhibits it in diverse degree in individual plants, it 
will serve as a starting point. If it possesses considerable re- 
sistance, but lacks yield and quality, its resistance can be com- 
bined with other desirable qualities by crossing. If, in addi- 
tion to partial resistance, it is characterized by superior yield 
and quality of fruit, it will facilitate the work by eliminating 
crossing and the breaking up of the type. 

In searching for suitable material for resistant foundation 
stock, the writer has tested the best canning varieties, the 
extra large fruited varieties, the more distantly related small- 
fruited varieties, and the varieties recommended in the litera- 
ture and in seedsmen’s catalogues for resistance to tomato 
diseases. Some of these were tested in 1915 and others in 
succeeding years. 

Preparation of the Breeding Plats 

In order to have satisfactory breeding plats for making 
the tests. a piece of sandy soil and a piece of clay loam upland 
on the Arlington Experimental Farm, near Washington, D. C., 
were thoroughly inoculated with the wilt fungus. This was 
done by sterilizing chopped straw in a large autoclave, spray- 
ing it with spores from a pure culture of the fungus, and after 
about a month disking it into the surface soil. A good cover- 
ing of inoculated straw was thus added to the soil for three 
successive years. Plowing under this straw and the dead in- 
fected vines soon thoroughly inoculated the soil with the 
fungus. 

To increase further the opportunity for infection, during 
the first two years the seed was soaked before planting in a 
suspension of Fusarium spores and sown in flats containing 
wilt-infected soil. Infested soil was also used in the flats t) 
which the seedlings were transplanted and in the holes in 
which they were set in the field; also pure cultures of the fun- 
gus were mixed with the soil in the flats and with the soil 
around the roots of the plants in the field. 

As wilted susceptible vines add large quantities of the 
fungus to the soil while resistant vines do not, the infected 
vines were cut into small pieces and distributed over the field 
to help maintain uniform infestation. This seemed desirable, 
because in greenhouse experiments with tomato wilt the writer 
found that even when all plants are exposed to infection, the 
percentage of those infected varies with the quantity of in- 
oculum used. Although the fungus was already thoroughly 
distributed through the soil, its unequal accumulation in cer- 
tain parts through the plowing under of susceptible vines in 
one place and of resistant vines in another, if not corrected. 
would very likely have affected experimental results. 


Method of Selection 


Selections from two classes of material have been made: 
(1) Those of apparently resistant plants from  wilt-infested 
amet and (2) those of resistant strains from these selected 
plants. 

The original selections were made in the worst wilt-in- 
fested areas that could be found, and though not always free 
from wilt, they were much freer from it than the plants im- 
mediately surrounding them. 

The seed from each plant was harvested separately and 
tested in progeny rows. These progeriy rows or strains were 
graded for yield and quality of fruit and for wilt resistance. 
Those inferior to the best commercial varieties in quality of 
fruit were discarded without regard to other qualities. The 
most promising strains remaining were tested in subsequent 
years by repeated plantings on welt-infested land beside the 
best commercial varieties, beside the most wilt-resistant varie- 
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ties, and beside the best strains previously obtained by this 
method. 

As it is difficult to determine accurately the degree of 
infection in wilted plants, the writer has graded the resist- 
ance of strains by a combination of characters correlated with 
the degree of infection, viz,, the percentage of infected plants, 
the percentage of dead plants, and the yield of fruit. 

The percentage of infected plants is correlated with the 
degree of infection in highly resistant material, and is, there- 
fore, useful in determining resistance when no plants die and 
when marked fluctuations in yields occur from variations in 
the environment. 


The percentage of dead plants is useful in making selec- 
tions from very susceptible material in which all or nearly 
all plants become infected and varying percentages die. 

The yield of fruit is inversely correlated with the degree 
of infection in both resistant and susceptible varieties or 
strains. It is. therefore, uceful in making selections for wilt 
resistance, but its exclusive use for th’'s purpose is likely to 
lead to erroneous conclusions, as yields are often affected by 
other factors than wilt, and early susceptible varieties, such 
as Earliana and Texas Bell, partially freed from the effects 
of the disease because of the low soil temperature in the early 
part of the season, not infrequently produce a large part of 
their crop before they are killed by wilt. 


Yields in these preliminary tests were not determined from 
actual weights of fruit, but from general appearances; in fact, 
the differences were great enough to be eacily distinguishable 
without the use of weights. 

When the three characters, percentages of infected plants, 
percentage of dead plants and yield of fruit, are judiciously 
used they furnish a fairly effective and rapid means of deter- 
mining resistance. 


Varietal Resistance 
The only naturally wilt-resistant varieties of tomatoes 
hav'ng fruit of fair size and quality found by the writer are 
the Duke of York and the Buckeye State. In type of fruit and 
vine and in resistance to wilt they appear to be one variety 
under two names. Livingston’s Globe possesses some resist- 


ance, enough, in fact, to be of economic importance, but it is 
Although 


not :o resistant as the varieties just mentioned. 
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the Duke of York and the Buckeye State produce large fruit, 
it is rather hard, especially at the stem end, and has a large 
green core. They are suitable varieties for crossing, but not 
very promising for selection. 

No variety yet tested by the writer has been immune to 
wilt. The Duke of York, Buckeye State and several varieties 
selected for resistance to wilt possess a high degree of resist- 
ance, but when grown on heavily infested soil having a tem- 
perature of 80° to 85° F., most of the plants show at least 
a trace of infection in roots or stems. 

The comparative resistance of varieties tested by the 
writer in 1915, 1918 and 1919 are shown in Table 1, Asa 
complete record was not made: of the percentages of plants 
killed in 1916 and 1917, the results for these years are omitted 
from the table. 

Infection was determined by cutting the stems with a knife 
and noting the color of the tissue between the bark and the 
pith. Quite thorough cutting was often necessary to find a 
trace of the disease in plants of the resistant varieties; in fact, 
some of them were free from it. Whenever the faintest symp- 
tom of the disease could be found in the tissues, the plant was 
recorded as infected. Comparisons of the data in Table 1 
should be limited to varieties grown in the same field and year. 
The conditions in different fields and im different years were 
not similar, and, therefore, did not produce comparable results. 


In the variety test for 1915 there was little difference 
among the varieties in the percentage of plants infected, but 
considerable difference in the percentage of plants killed by 
wilt. The Louisiana Wilt-Resistant made the best. and the 
Willis variety the poorest record, but in subsequent years the 
Duke of York and the Buckeye State gave approximately as 
good results as the Louisiana Wilt-Resistant variety. The Red 
Maje:tic and the Enormous made approximately as good rec- 
ords as the Duke of York and the Crimson Cushion for both 
percentages of plants infected and of plants killed; but the 
infected plants of the Red Majestic and the Enormous were 
small, nearly dead, and destitute of fruit. while those of the 
Duke of York produced about an overage crop and those of 
the Crimson Cushion about a tenth or an eighth of a crop. 
The degree of infection, therefore, was not fully measured in 
the Red Majestic and the Enormous by the percentage of dead 
plants. It was more closely related to the appearance of the 
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crop and quantity of fruit produced. The percentage of dead : 


Table 1.—Comparative susceptibility to wilt of different varie- 
ties of tomatoes when grown on uniformly wilt-infested 
soil at the Arlington Experimental Farm, Va.,in 1915, 1918 


In 1918 and 1919 the Marvel, Columbia, Norton} and 
Arlington, wilt-resi:tant variet‘es developed by the. writer; the 


, Louisiana Red and Louisiana Pink, wilt-resistant varieties de- 

and 1919. veloped by Edgerton, and the Tennessee A 16-2, a wilt-resist- 
[I = infected; K = killed.] ant variety developed by Bain and Essary, were almost free 

: ar from wilt; while the John Baer, Greater Baltimore, Stone, 

wee peg 3, Royal Red, Delaware Beauty, Early Jewel. Red Head and 


IK IKIKIKIKIKIK«K i erences were much greater than the figures in Table 1 show. 
Pe. Pe. Pe. Pe Pe, Pe. Pe Pe Pe. Pe. Pe, Pe Pe. Pe Livingston’s Globe and Livingston’s New Globe possess 


Louisiana Wilt-Resistant....87 1 COnsiderable resistance to wilt, but not so much as the more 

Bel Majestic The Mansfield Tree tomato resisted the disease fairly well 
‘n the one test made, but produced little fruit. It is by no 

Merveille des Marches....... means certain that it possesses as much resictance as the re- 
28 sults of this test indicate. The Success and the Mississippi 
Ponderosa Girl gave good results in one test, but poor results in another. 
Greater Baltimore ......... 100 72.... $4 25 6810 69 44 
98 34 From the results of these tests it is not surprising that. 
Reine des Hatives 100 im the Middle Atlantic and Middle West States, dies so rapidly 
'I9 44 9657 91 72.. in many places in the South. No different results could be ex- 
Columbia ao 34° 8 2 Jewel. Royal Red, Delaware Beauty, Red Head and Willis 
43 0 87 042 0 66 15 0 19 6 would probably do no better. . 
en spouse” a 4 4 89 060 0 67 O 35 0 25 9 Intervarietal Variation 

John Baer im the wilt resistance possessed by their individual plants. 
Very susceptible varieties, such as the Bonny Best, Delaware 

Livingston’s New Globe..... 94 9 variation intravarietal resistance as the fairly resist 
aad. 96 4 6... ....... ant varieties, Livingston’s Globe. Duke of York and Buckeye 
100 13 . 100 State. A few varieties, such as Stone, Greater Baltimore and 
Grand Rapids Foreing....... 100 63... ... |) varietal resistance than the average. By selecting and testing 
100 6956 0100 a considerable number of plants from these varieties. strains 
100 56... .. 100 93 “gg 3g  Can_be obtained that transmit a hig 
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Behavior of Selections 


Most plants selected for resistance to wilt transmit to 
their progeny no more resistance than is possessed by their 
parent varieties. A few excel in this respect, but their num- 
ber is very small. Moreover, these few, even when selected 
from the same variety, differ in the degree of resistance they 
transmit. 


Selections from a variety that transmits about the same 
degree of resistance to all its individual plants seldom trans- 
mit increased resistance, They are, therefore, probably fluc- 
tuations caused by inequalities in soil infestation, drainage, 
ete. A large number of selections from three such varieties, 
Livingston’s Globe, Buckeye State and Duke of York, were 
tested by the writer, but not one surpassed its parent variety 
in degree of resistance transmitted. In another similar case, 
30 apparently resistant plants of Earliany and 118 of Bonny 
Best, the only wilt-free plants found in two fields of six acres 
each, failed to transmit more than average resistance for their 
respective varieties. 

Selections from varieties that transmit resistance to their 
individual plants somewhat diversely, such as the Stone, 
Greater Baltimore, and Merveille des Marches, not infrequently 
excel their parents in the transmission of wilt resistance. 


*The loss from wilt in the canning crop of tomatoes estimated by the 
Plent-Disease Survey of the Bureau of Plant Industry from reports of State 
and Federal pathologists for the year 1918 was 115,000 tons, but this did not 
over the whole area infested by wilt nor did it include the loss in the crop 
grown for trucking and home gardening. 


+Edgerton, C, W., and Moreland, C. C. Tomato wilt. La. Agr, Exp. Sta. 
Bul. 174, 54 p., 19 fig. 1920. Literature cited, p, 54. 


The Norton, as will be explained later, was developed in co-operation 
with Mr. J. B. S. Norton, of the University of Maryland. 
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ot*er labeling machines. 
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After April 1st the new offices will be located a few blocks 
north of the present location, just off Michigan Boulevard, 
where subscribers will be heartily welcomed and extended 
every courtesy. 

WARNER INTER-INSURANCE BUREAU. 
Lansing B. Warner, Incorporated, Attorney. 
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A COUNTY PROGRAM OF SOIL BUILDING 


This year completes a ten-year period of farm bureau work 
in the Northern and Western States, Thousands of demon- 
strations of the importance of the various factors affecting soil 
fertility, i. e., lime, tillage, crop rotation, manure, legumes. 
drainage and fertilizers, have been made. They have been of 
tremendous value in pointing the way to more profitable farm- 
ing, and are creating a desire for comprehensive soil-building 
programs. 

Farmers are realizing more and more that soil fertility 
can never be reduced to a simple formula. Legumes, for ex- 
ample, build up the nitrogen and organic content of the soil 
at the expense of the mineral elements which must be added 
sooner or later. Increased yields obtained by the use of lime 
merely accentuate the deficiency of phosphorus and potassium. 
Long continued use of phosphates has developed an urgent 
need for potash in many soils. Some crops have a high lime 
requirement, some are indifferent to lime, and a few grow best 
in an acid soil. These and other similar examples show that 
only a complete, well-balanced soil fertility program can ade- 
quately meet the requirements of the future. 

Local farm bureaus are frequently petitioning for soil sur- 
veys, and some are aiding in the establishment of county dem- 
onstration fields. Tracts of land are either leased for a long 
period of years, or are purchased outright and operated jointly 
by the county farm bureau and the State experiment station. 
The demonstrations will become more valuable from year to 
year, and will furnish the basis upon which a broad program 
of soil improvement and fertility maintenance can be devel- 
oped. 

In localities where the soil needs have already been deter- 
mined, it is important that demonstrations be carried on in 
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every neighborhood. If, for example, it is known that a cer- 
tain soil type needs a definite application of lime and a certain 
analysis and quantity of fertilizer, the demonstration should 
consist, perhaps, of the complete treatment compared with the 
untreated land. Such a demonstration should be carried 
through at least one rotation, and for a longer time if possible. 
in order to show the cumulative and residual effects of the 
lime and fertilizer, 

That county is, indeed, fortunate which has or can estab- 
lish a local experiment field to point the way to better soil 
fertility methods. No growing, virile, progressive farm com- 
munity can stand still. Its members must constantly adjust 
themselves to developments which will make farming more 
efficient. Those communities which take the longest look ahead 
and are prepared to meet the problems of food production will 
be most prosperous in the end.—H. R. Smalley. 


FERTILIZING PEAS AND TOMATOES FOR THE CANNERY 


In Farmers’ Bulletin No. 1255. Mr. C. W. Hunn, Assistant 
Horticulturist, says: “The judicious use of fertilizers in con- 
nection with good cultural practices will usually be of distinct 
aid in securing a good crop of peas. 

The crop has a short growing period and must have plenty 
of readily available plantfood. How much commercial fer- 
tilizer can be used profitably depends largely on the condition 
of the soil, the market value of the crop and the increased 
yield due to the fertilizer. Experienced growers use from 300 
to 600 pounds per acre of a fertilizer containing from 1 to 2 
per cent ammonia, from 8 to 10 per cent phosphoric acid, and 
from 3 to 6 per cent potash. 

The fertilizer is usually applied with a drill, many growers 
preferring either to drill the seed and fertilizer at different 
times, or to run them in separate drills at the same time, in- 
stead of risking injury to the seed by running it through the 
same drills with the fertilizer, 

At a joint conference of representatives of the U. S. De- 
partment of Agriculture, the New Jersey, Dealaware and Mary- 
land Experiment Stations, the State farmers’ organizations 
and others, fertilizer recommendations were drawn up for the 


guidance of the cannery tomato growers of those three States. 
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The use of 1,000 pounds per acre of a 4-8-4 was strongly ad- 
vised for second early crops on lighter soils, and the same 
quantity of a 3-8-3 for later varieties on heavier <oils. 

It was recommended that 600 pounds be broadcasted jusi 
before or after the field is laid off, and the remaining 400 
pounds applied in the row about 10 days before setting out. 
Some growers simply spread a handful of fertilizer over the 
space in which the plant is to be set. 


PLAYING WITH PRIVATE BRANDS 


Under the above heading The Modern Merchant and Gro- 
cery World has a case to sight that seems interesting to us. 
Every time we have ever attacked the jobber’s or private label 
as the rankest kind of folly, so far as the canner of the goods 
is concerned, we have been assured that these private labels 
are always and invariably well taken care of, that only the 
finest goods are ever bought for them, etc., etc. Of course, we 
know otherwise—every canner in the business knows other- 
wise—but here is an example that is worth reading. And when 
you read it, remember the Sermonette on proper labeling. 
That’s worth while, too. 


Why jobbers or retailers who have private brands 
think it safe to play with them so I cannot see. They 
do things that any boy should know are suicidal. 
That is, they are suicidal if the private brand amounts 
to anything. If it has no more ctanding than any 
other brand would have. and is no easier to sell than 
any other brand, then I can understand how the 
owner of it can play with it with impunity, 

The following incident happened in the home of 
an acquaintance of mine last week. A guest was tell- 
ing about some peas she had just gotten in touch with. 
They were the leading brand of a certain chain store, 
and were small, tender and very delicious. ‘‘Try 


them once and you’ll never buy anything else,’’ she 
“They come in a green can.” 

The hostess said she would try the brand, but 

forgot it until the next time this guest was to dine 

with them. Then she thought she would buy a can 

of the peas recommended, and in due time they came 

on the table. 


said. 
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“There are your peas,’’ said the hostess. 
“Oh, no,’’ was the answer, “these are nothing 
like them. The ones I told you to get weren’t half 
the size of these.”’ 
 “T’m sure I got what you said. Didn’t you say 
so and so’s best brand packed in a green can?” 

“T did.” 

“Well, I'll get the can.’”’ She brought it. 

“That’s the can sure enough, but the peas are 
as different as can be. Isn’t that funny?” 

Strangely enough, the very large majority of the 
cases I have seen of skinning the quality of goods 
packed under private brands has been on peas, Con- 
sider it a moment, how utterly indefensible and 
ridiculous it is from the standpoint of the man who is 
trying to get his brand established, and how utterly 
dishonest it is from the standpoint of the consumer 
who pays the price of something she doesn’t get. In 
the case I have just cited the peas which the second 
consumer got weren’t worth within 5 cents of the 
peas which her friend recommended. Of course, no- 
body with a private brand drops the price when per- 
haps for lack of material he has to pack poorer stuff 
under it. Therefore, it is clear robbery of the public, 
besides everything else. 


WHO WILL SAY HIM NAY? 
Federalsburg, Md., April 7th, 1922. 
Mr. A. I. Judge, 
Editor The Canning Trade, Baltimore, Md. 
Dear Sir: 


In your letter of April 4th you seem to hold that the 
packers have been at fault in packing poor quality goods. Of 
course they have, in a measure, but I think if you are closely 
conversant with the tomato-packing situation you will admit 
that jobbers have steadily paid a premium for slop-packed 
tomatoes. 

Of course, packing that sort of stuff ruins the business, 
and has pretty nearly done so, but it is only natural that in 
a list of more than 600 tomato packers in the Tri-States, many 
of whom lack a lot of being business men, there will be some 
who will pack what there is the most profit in, 

And the practice of slop packing has been encouraged by 
commission men and brokers who in their anxiety to have 
goods on which they can cut prices and do business have ad- 
vised packers to introduce a little water, or core and skin 
puree, in some cases drippings and washing water, in the cans. 

It is an actual fact that for years goods costing from 10 
to 25 cents per dozen less to pack have been more salable at 
5 cents per dozen below the market than have properly packed 
goods been at the market price. 

And since the packer of this grade of goods has been able 
by pursuing this filthy and dishonorable practice to not only 
sell his goods more quickly and easily, but also to make a good 
profit where the packer not pursuing these methods has been 
operating at a loss, is it any wonder that some packers, en- 
couraged by the attitude of the broker or commission man 
who financed him, the jobber who purchased his goods, and 
the marked success of other packers who have pursued this 
practice, have gone the limit? 

You must remember that the difference in cost on the 
one case of goods does not represent the actual difference in 
that packer’s profit, but the fact that he can pay more per.ton 
for tomatoes than his honest competitor enables him to make 
a long season and full time, where his competitor can only 
make a short season and broken days’ time. 

This difference is so marked that some firms have been 
able to make as much as 60 full days on tomatoes in the same 
locality, where other packers have operated through the glut 
only from 10 to 15 days. 

This means that the overhead cost per dozen to that 
packer is not over one-fourth that of the packer who makes 
the short season. 

; The fact that he can make a long season also gives him 
a great advantage in hiring his labor, and in many cases the 
man who makes the short season is also short of labor when 
the glut is on and he can get the raw stock. 

In short, the slop packer can put the other man out of 
business, and has done so in many cases in the past few years, 
and the only remedy which I can think of is the one suggested 
by Mr. Wilcox—let the buyer refuse to buy slop goods, or, at 
least, pay so much less for them as to remove the incentive 
to pack them. 

Yours, 
H. B. MESSENGER. 
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CABBAGE ROOT—MAGGOT CONTROL 
The Value of the Tar-Disk Treatment Demonstrated 
R. E. Loree, Horticultural Section 
Michigan Agricultural College 


Most gardeners are familiar with the work of the small 
whitish maggot which burrows in the roots of early cabbage, 
cauliflower, radishes and other related crops. It is éspecially 
injurious to early cabbage and annually causes serious losses 
to Michigan gardeners, 


Various methods have been employed to protect early cab- 
bage against attacks of the maggot. The use of tar-paper disks 
placed on the ground about the stem of the plants at the time 
of transplanting seems to be the most safe and effective method 
of control. The value of this method of treatment was well 
demonstrated in.our demonstration plot last season. In a 
planting of early cabbage 878 plants were protected with tar- 
paper dicks, while 414 plants were left unprotected as a check. 
When the plot was harvested it was found that 71 per cent of 
the protected and 33 per cent of the unprotected plants pro- 
duced marketable heads. Computed on an acreage basis, the 
yield from the unprotected plants was 7.500 pounds per acre, 
while the protected plants yielded at the rate of 22,000 pounds 
per acre, or a gain of nearly 200 per cent, due to the use of the 
tar-paper disks. 

To be most effective, the disks should be placed about the 
stems of the plants as soon as the plants are set. Only good- 
sized plants with rather long stems should be used, as it is 
difficult to place the disks on a short-stemmed plant or one 
that is set too deep. Plants should be set on a slight ridge; if 
set in a depression the disks are liable to become covered with 
soil. B@ sure that the disks are pressed down smoothly on 
the soil after placing them in position around the stem of the 
plants. 

When large quantities of the disks are to be used it is 
probably more economical for the grower to make them him- 
self. A special cutting tool is necessary for the purpose. Tar- 
paper disks, however, may now be obtained from most dealers 
in garden supplies, and the average grower will usually find it 
more convenient to purchase a supply from them. 

For more detailed information regarding the control of 
this insect, write to the Department of Entomology, Michigan 
Agricultural College, East Lansing, Michigan. 


TRADE MARKS DEPARTMENT 
Conducted by National Trade-Mark Company, Washington, D. C. 


The following are trade-mark applications pertinent to our field in the 
United States Patent Office which have been passed for publication and are 
in line for early registration unless opposition is filed promptly. For further 
information address National Trade-Mark Company, Barrister Building, Wash- 
ington, D. C., or Bush Building, 130 West 42nd Street, New York, N. Y., 
trade-mark specialists. 

As an additional service feature to its readers The Canning Trade gladly 
offers to them an advance search free of charge on any mark they may con- 
template adopting or registering. 

Georgia Maid—No. 154860. Burns Syrup Co., Macon, Ga. For 
cane syrup and corn syrup for food purposes. 

Saladola—No. 153921. The Curtis Corporation. Long Beach, 
Calif. For sandwich filler and salad. 

May Pole—No. 152297. The American Molasses Co., of New 
York, N. Y. For table syrup. 

Phoebe Green in black letters across panel and ‘“‘P. G. Co.” as 
small monogram below, within square frame—No. 151288. 
Phoebe Green Co., Yakima, Wash. For fruit marmalades, 
jams, conserves, jellies and fruit preserves. 

S. T. A. in center of circle within upright rectangle panel—No. 
149660. Oleicola Tarragona, S, A. Tarragona, Spain. For 
Olive oil. 

S. K. in large white letters within a diamond—No. 144478. 
The Wm. Schluderberg-T. J. Kurdle Co.. Baltimore, Md. 
For creamery butter, pure lard, hams, bacons, shoulders, 
sausages, pork rolls, dried beef and cheese. 

Blue Star Brand and star bearing letters B. B. C. O, above pic- 
ture of two women picking olives, within a _ rectang!e 
frame—No. 140160. Bay Bee Oil Co., New York, N. Y. 
For olive oil. 

Cc. O. B. above circle bearing letters B, B. O. C. as monogram, 
between olive branches, within rectangle frame — No. 
140159. Bay Bee Oil Co., New York, N. Y. For com- 
pound of oil composed of corn and olive oil. 


Olney—No. 114553. The Burt Olney Canning Co., Oneida, N. 
Y. For condensed and evaporated milk. 
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Viner FEEDER with Distributer 


On Every Viner is Economy 


No viner can do satisfactory work when its beaters 
are obliged to work on heavy mats or bunches of vines. 


Separation of the vines by the feeder is, therefore, 
essential to best results. 


the only feeders that thoroughly separate the vines. 

The savings effected, over the use of any other viner 
meen SS feeder, are so large that it is not unusual to hear pea 
Canada and France 

packers say that Ideal Viner Feeders more than save 

their cost each seagon. 


OVER 1500 IN USE 


FRANK HAMACHECK, Kewaunee, Wisconsin 


Manufacturer of IDEAL VINERS, VINER FEEDERS and CHAIN ADJUSTERS 
ESTABLISHED 1880 


fae . Hamacheck Ideal Viner Feeders with distributer are 
+ 

+ 


This machine tests cans for leaks in water un- 
der air-pressure, at the rate of 150 per minute. 


The back-plates have accurate screw-adjust- 
ments, allowing the correction of rubber-leaks 
under water. 


The cans enter one side and are discharged 
at the other, making a continuous run in the 
direction of the “Automatic Line.” The leaking 
cans are automatically discharged into a separ- 
ate chute, apart from the good cans. 


This machine pumps it’s own air, is under the 
instant control of the attendant and may-te 
easily changed for a can of different size. 


Cameron Can Machinery Co. 
240 N. Ashland Avenue 
CHICAGO 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. 
what is offered here, but it is possible you will be a dozen times in the year. 
your opportunity your time is lost, together with money. 


You are unlikely to be interested every week, in 
If you fail to see and accept 
Rates upon application. 


For Sale—Machinery 


For Sale—Factories 


FOR SALE—In stock for immediate shipment: 
Boilers, Engines, Pumps, Tanks and Stacks; new and 
rebuilt. Address Louis A. Tarr, Inc., N. W. Cor. Sharp 
and Conway Sts., Baltimore, Md. 


FOR SALE—Angelus Can Closing Machines. 
Owing to our discontinuing the manufacture of cans, 
we have these machines for sale. In first class order 
with all improvements. Address The Emerson Pack- 
ing Co., Longmont, Colo. 


FOR SALE—1 Sprague-Lowe Tomato Steamer in 
A-1 condition; 1 Galvanized Bucket Pea Convevor. lil 
new. Low prices for either or both of these machines 
Address S. C. Morris, 105 Liberty St., Brooklyn, N. Y. 


FOR SALE—One 600-Can Cooker, with 100-can 
cooler for No. 3 cans. Price reasonable. Address Box 
A-962, care The Canning Trade. 


FOR SALE—Well located cannery property at 
Jessup, Md., with 214 acres of ground, two dwelling 
houses for hands, double garage, wagon scale and usual 
out buildings. An ample acreage of Peas, Stringless 


-Beans, Tomatoes, Okra, Lima Beans, Sweet Potatoes 


Apples and Pears can be contracted for. Jessup is on 
the B. & O. R. R. sixteen miles from Baltimore, and 
has favorable freight rates to all points. Splendid 
roads give canner a large territory in both Anne Arun- 
del and Howard County to draw produce from. An 
atractive price will be named to those interested. The 


Chas. G. Summers Co., Russell and Worcester Streets. 
Baltimore, Md. 


FOR SALE OR LEASE—A well equiped Tomato 
Cannery in South Jersey, near Vineland, in a section 
where contract acreage and good quality can be se- 
cured. Pears, peaches, berries and sweet potatoes can 
also be secured and packed to advantage by the right 


parties. Address Torsch Packing Co., 1501 Russell St., 
Baltimore, Md. 


FOR SALE—For quick acceptance and cash set- 
tlement, 2,000 dozen No. 10 fancy whole tomaio pulp, 
$3.75 f. o. b. Southern Indiana. Pulp made from whol? 
tomatoes 1.035 to 1.04, low mold count, ood color. 


Address Stephenson & Co., Third and Main Sts.. Louis- 
ville, Ky. 


FOR SALE—1 Colossus Pea Grader, 1 Plumer Pea Wash- 
er, 1 Ayars Rotary Pea Filler, 1 Invincible Pea Cleaner. 1 Clip- 
per Pea Cleaner, 1 Reeves Variable Speed for viner, 1 Reeves 
Variable Speed for Blancher, 1 Rotary Beet Grader, 1 Kraut 
Cutter, 1 Peerless Syruper, nearly new, Manchester Canning 
Co., Manchester, N. Y. 


Machinery— Wanted 


WANTED—\Three closed kettles, four open kettles 
and crates, steam crane. Give condition and price. 
Address Box A-958, care of The Canning Trade. 


WANTED—One Ayars Rotary Tomato Filler for 
standard No. 3 cans. Gravity conveyors for empt7’ 
cans and for full cases. Glenwood Canning end Fruit 
Products Co., Glenwood, Iowa. 


WANTED—1 100 or 150 or 2 80 H. P. Boilers, 15 
H. P. Engine and Stacks. 

12 Iron Cooking Crates, uniform size. 

10 Cooking Tubs. 

1 Scalder and Washer. 

1 Exhaust. 

1 Wiper for Tops, lot Piping and Globe Valves, 
Platform Trucks, Electric Dynamo and Conveyors. 
Snowden Package Co., Snowden, N. C. sit 


WE OFFER, subject to prior sale, practically new 
40x60 Retorts, 40x60 Open Kettles, one lot of Crates, 
one Peeling Table and other Canning Factory Material; 


in first-class condition. A. K. Robins & Co., Baltimore, 
Md. 


FOR SALE—Canning factory, Federica, Del., on the Murder- 
kill River and new State highway Includes large factory build- 
ing and two large warehouses and all improved machinery in- 
stalled for the canning of tomatoes and pears. The plant is sit- 
uated in the best fruit belt of the State, and peas, corn, tomatoes, 
berries, apples and pears can be secured in large quantities for 
the operation of the plant. This is the old established business 
canning the Blue Hens’ Chicken Brand. Also several cars No| 3 
and No. 10 Continental Sanitary Cans in Cases. J. S. Rey- 
nolds & Co., Frederica, Del. 


FOR SALE—Large can shop being dismantled; if 
in need of any presses, dies, lock seamers or any kind 
ef tin shop machinery address Fred Englen, care of 


The Cudahy Packing Co., So. Side Station, Omaha, 
Nebr. 


FOR SALE—Two complete catsup manufacturing 
and bottling lines, capacity 3000 to 3600 dozen per dav 
in each line. All in first class working condition. Will 
sell at very low cost, as buildings are sold and ma- 
chinery must be moved promptly. R. J. Ritter Com- 
pany, 1628 Arch St., Philadelphia, Pa. 


For Sale—Miscellaneous. 


FOR SALE—Hot Bed Glass. Any quantity, and 
size. Write us for prices. Baur Glass Co., Eaton, Ind. 


FOR SALE—At Sacrifice—Must be moved imme- 
diately: Steam Engine Electric generating sets of 40, 
35, 15, 10 and 4 kilowatt capacity; anyone who has 
steam can make electricity by these sets. Also has 
several electric motors available. Standard Electric 
Machinery Co., 7 E. Hill St., Baltimore, Md. 
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FOR SALE BY REFEREE IN BANKRUPTCY 
A new and complete tomato pulp plant, located in 
Southern Indiana, where unlimited acreage is obtain- 
able. This plant is the only outlet the farmers have 
for their tomatoes. Address Stephenson & Co., Third 
and Main Sts., Louisville, Ky. 


FOR SALE—Angelus Can Closing Machines. Owing 
to our discontinuing the manufacture of cans, we have 
these machines for sale. In first class order with all im- 
provements. Address The Empson Packing Co., Longmont, 
Colo. 


THE CANNING TRADE. 


WANTED—A thoroughly competent reliable, well-recom- 
mended man tu make high-grade tomato paste. Prefer one hav- 
ing knowledge of the methoa of making tomato catsup and chili 
sauce. There is an opening in an old, reliable company for a 
good man. In reply state age, experience, reference and where 
last employed, also reason for leaving. State salary expected, Ad- 
dress Box B-955 care The Canning Trade. 


WANTED—Manufacturing Food Chemist, 31, married, 9 
years’ experience canning, baking, confectionery, preserves, de- 
sires Permanent Responsible Position. New improved formulas 
for food products in tin and glass. Equip and manage labora- 
tory or plant. Work in present connection successfully com- 
pleted. Philadelphia district preferred. Address Box B-961, 
care of The Canning Trade. 


For Sale—Seed 


FOR SALE—Narrow Grain, Maine Style Ever- 
green Corn Seed, 1921 growing, high germination ; sam- 
ples and price on application. Address H. C. Heming- 
way & Co., Syracuse, N. Y. 


FOR SALE—35 Bushels Refugee Bean Seed 1000 
to 1 variety. Germination test 95%. Price 7 cents 
per lb. f. o. b. factory. Edgett-Burnham Co., Newark, 
N. ¥. 


FOR SALE—600 bushels Surprise Pea Seed, Hogg 
and Lytle growing; 200 bushels Horsford’s Market 
Garden, Clark growing. Recent tests show germination 
95 or above. Address H. C. Hemingway & Co., Syra- 
cuse, N. Y. 


EMPLOYMENT EXCHANGE 


HELP WANTED. 


WANTED—A man on the Eastern Shore of Maryland for 
1922 season, to make a good grade of whole tomato puree. 
Address Box B-956 care The Canning Trade. 


E. J. Lewis, 


+ 
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A TOWER OF STRENGTH 


‘Ths highest grade of materials and work- 
manship and correct, scientific design have 
made the Caldwell Tuvular Tower a veri- 
table tower of strength. 

Its construction is so simple you can erect 
it yourself. Because of low wind resistance 
and sturdiness of material used it will safely 
weather the most severe storms. Appear- 
ance, trim and pleasing. Cost, mcderate. 

Send for Catalogue 
W. E. CALDWELL CO. 

Incorporated 
2310 Brook St. 
LOUISVILLE, KY. 


LESS HESS SOS VE 


WANTED—We are told there will be a number of tomato 
canners not operating in 1923 for lack of working Capital. To 
a competent, active working canner, of ability, as a factory super- 
intended and managed, we can offer a well equipped house in 
South Jersey in a section where good quality tomatoes can be 
secured on contract, with working capital supplied by us. Write 
full information as to experience and references. Address Torsch 
Packing Co., 1501 Russell St., Baltimore, Md. 


WANTED—A competent canning factory man who under- 
stands thoroughly the manufacture and cooking of fancy and 
standard tomato catsup and chili sauce. When replying, state 
age, where last employed, and give reference and salary ex- 
pected. Address Box B-957 care of The Canning Trade. 


WANTED—Practical salesman, with managerial and ex- 
ecutive ability, desires position with up-to-date canning con- 
cern, Have had years experience supervising brokers and 
salesmen, covering the wholesale and retail grocery trade. 
Best of reference. Address Box B-959, care of The Canning 
Trade. 


WANTED—An experienced Chili Sauce Cook. Give full 
experience when replying and advise where last employed, with 
reference. Address Box B-960, care The Canning Trade. 


STRING BEAN CUTTERS, also cuts Okra, Peppers, Rhubarb 
PINEAPPLE MACHINERY,—Peelers, Corers, Sizers, Slicers 
CAN TESTERS, For all sizes up to five gallon cans 


Built by 


Middleport, N. Ye. 


CANNING MACHINERY 


FRUITS: VEGETABLES: FISH-Erc. 
A.K.ROBINS & CO. BALTIMORE,MD. 


WRITE FOR CATALOGUE 


~ 2204 


MYRON H. SHAW fickles 
>Broker & Manufacturers’ Agent cider 
604 STATE-LAKE BUILDING Tomato Products 
Chicago, Ill. Sauer Kraut 
Phone Randolph 2033 Cooperage 


THE TANK WITH 
A REPUTATION WW 
dees 
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SITUATIONS WANTED 


WANTED—Position as superintendent or factory manager 
with can manufacturer. Ten years as factory superintendent of 
firms manufacturing 750,000 cans daily. Up-to-date on factory 
conditions, and solder saving machine of own invention. A-1 
reference. Box B-944 care The Canning Trade. 


WANTED—Position as Superintendent. 20 years’ ex- 
perience canning fruits and vegetables, Experienced in the 
manufacture of all grades of preserves, jams, jellies, tomato 
catsup, chile-sauce, mustard, vinegar, apple and grape prod- 
ucts. Experienced in standardization of operations and pro- 
duction costs. Middle aged. Open for position at once. Ad- 
dress Box B-945 care The Canning Trade. 


WANTED—Am open for a position with any responsible 
packer of baker beans, catsup, chili sauce and tomato products. 
I thoroughly understand the manufacture of these particular 
products, having held an executive positon tor the past five 


years with one of the largest packers in the U. S. Address 
Box B-952, care of The Canning Trade. 


WANTED—Position as superintendent or processor. Quality 
packer of tomatoes, string beans, beets, sweet potatoes, and fruits. 
Can build factory and set machinery. Ad 


Best of reference ;. 
dress Frank Sanders, Maryesville, Ohio. 


CANNING MACHINERY 


FRUITS~- VEGETABLES: FISH-Etc. 
A:K.ROBINS & co. BALTIMORE, MD. 


ITE FOR CATALOGUE 


BEDFORD GAN COMPANY, Inc, 


Bedford, Va. 


CANS 


Friction Syrup Cans 
Sanitary Cans and Closing Machines 


Packers Cans and Soldered Caps 


Write us for prices. 


Southern Sales Office 


13 Emanuel Building Mobile, Alabama 
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Can Prices 


American Can Company 


January 11th, 1922. 
American Can Company announces the following prices 
for Packers Cans, Sanitary style, bulk carloads, f. o. b. ship- 


ping points, effective January 11th, subject to change without 
notice: 


THE AMERICAN CAN CO. 


Continental Can Company, Inc. 


will quote prices on Cans upon 
application. 


Fidelity Can Company 
Baltimore, Md. 


Prices Quoted on Request 


30 
Per M 
No. 1 $14.77 
q No. 2 20.42 
No. 21 26.25 
No. 3 27.39 
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(*)H. H. Taylor & Son. 
CANNED VEGETABLES 


ASPARAGUS*—(California) Balte. 
No. 24% White Mammoth.. 4 00 
“Green, 
White, Large.. 4 00 
Peeled,“ .. Out 
‘Green, 
“White, Medium... ...... 
Green, 
White Small _. ...... 
“ Green “ 
Tips White 8q ... 
Green, Sq.... 3 76 
= “ Rnd..... Out 
BAKED BEANSt-No. 1, Plain.............. 80 
“1, In Sauoe........ 80 
* 2, In Bauce........ 1 20 


BEA NSt—No. 2 String, standard Green 9% 


Standard, 


MIXED VEGETA-} No. 2—12 pe 
BLES FOR SOUPtS “ 10 


OKRA AND} No. 2, Standard 
TOMATOES! 


PEASY 2s—No. 1, f o b factory 


“No. 1, EJ Stds. 


PUMPKIN{—No 3 Standard 


4A UERERAUT{—No. 2, Standard... 


10, 
SPI NACHI—No. 2, Standard 


CORNI—No. 2, Std. Ever., f.o.b. Balto. 90 
“ gtd. Evgr.,f.o.b.Co... 80 95 


“Cut White 106 110 
~ Stringless, Std 110 110 
10, 5 00 5 
2. White Wax Standard 100 Out 


Shoepegf.o.b.Co 90 95 
§td.Shoepegf.o.b.Balto. 93 ...... 
2 “  Ex.8td.Shoepegf.o.b.Co.105 Out 
Fey Shoepeg f.o.b.co.1 20 120 
gtd. Maine Style Balto 100 
§td.MaineStylef.o.b.Co. 90 1 00 
“ Ex. Std. Maine Style....105 105 
“ Ext. Std. Style f.o.b. Bal. 1 15 Out 

Extra f.o.b. Countv...... Out 


No,4Sieve 75 


“Ex.sftd. "2 "106 106 
“Fancy Petit Pois......... 125 123 


THE CANNING TRADE. 


CANNED FOOD PRICES 


Prices given represent the /owes# figure generally quoted for lots of wholesale size, usual terms f. o. b. 
Baltimore (unless otherwise noted) and subject to the customary discount for cash. 
canners get higher prices for their goods; some few may take less for a personal reason, but these 
prices represent the general market at this date. 

Baltimore figures corrected by these Brokers: ({)Thos. J. Meehan & Co. 


(t)Jos. Zoller & Co., Inc. 
New York prices corrected by our special Correspondent. 


CANNED VEGETABLE PRICE£—Continued. 
Baltes. N.Y. 


SUCCOTASHI—No. 2, Green Beans...... 2 00 
“With Dry Beans 1 25 

New York State. 

SWEET POTATOES}-No. 2, Standard 85 
‘* No. 3 8td.f.o.b.Balto 1 25 

Btd. f.0.b.Co. 1 15 
9B8td.f.o.b 80 

10, Std.f.o.b.Co. 4 00 
TOMATOES!-No. 10, Fancy, f.o.b. Bal. Ou 


Jersey, “ Fac’y ...... 

Stand., ** Balto 4 75 
Stand., “ Co... 4 60 

“8, Sani. 5% in. cans 1 45 
Jersey, f.0.b. Co. Out 
Ex. Std., Balto. 1 60 
Stand., “ Co... 1 50 


Seconds, Balto. 
* 


TOMATO PULPI-No. 10, Standard....... 


APELES—No. 10, 
“ 10\ N.Y. 
APPLES}- No. Md,, \ f.0.b. Co........ 
APRICOTS—No. 2%, Cala Choice....... 2 95 
BLACKBERRIES§—No. 2, Standard... 1 25 
10, be 9 50 
“2, Preserved... 1 50 
2, In Syrup.... 1 25 
BLUEBERRIES—No. 10, Maine 
Maine... 


White... Out 
Stand Water........ 
White syrup...... 210 


**** Many 


(§$) Wm. C. West & Co. 


CANNED FRUIT PRICES—Continued. 


Balto. N.Y 

PEARSt—No. 3, Standards in Water....175 180 
Syrup....225 230 

PINE- No. 2, Bahama Sliced Out Out 


Sliced“ Std.Out 185 
Out 
2%, Hawaii Sliced Extra 320 3 20 


Stand 295 295 


“Extra 250 250 
Stand 225 225 
‘Grated Extra 225 2 25 
“10, Shredded Syrup........ 
“10, Crushed Extra......... Out. _ .:... 
2, Eastern Pie Water... Out... 
10, 


PLUMSt—No. 2, 


Red, 
RASPBERRIES§—No 2, Black Water. 1 75 
Red 


Black Syrup.. 2 00 


Standard............... 160 Out 
“1, Extra Preserved.....1 30 Out 
“1, Preserved............... 12 Out 
“10, Standard Water...... 7 50 
CANNED FISH 
HERRING ROE*—No. 2, Standard....... ...... zens 
% -Ib Flats, 8 doz... 3 6t 
%4Flat 1 75 
OYSTERS§— 5-02. Standards 130 130 
402. 115 115 
10-0z. 255 255 
6-0z. Select Out 


Red Pitted............ Out 

Red 10,8eur pitted............ ...... 

“ Choice 24s 2 85 
GOOSEBERRIES§—No. 2, Stand. 1 60 
9 00 

PEACHES*—No. 2%, Cal. Stand. L. 2 65 
2%, “ Ex.8 290 
PEACHESt—No. 1, Ex. Sliced Yellow 1 60 
S8tandard White..... Out 

Ex." 200 

Seconds, White ..... Out 

ae 


No. 3, Standa:ds, White. 2 00 
= Yellow 2 25 


White.. 2 50 
cd Yellow 2 75 
Selected, Yellow..... 3 50 
Seeonds, White...... 1 60 
Yellow... 1 75 


No. 10, “ Unpeeled........ 4 00 
Peeled............ 8 00 
PEARSt—No. 2, Seconds in Water........ ...... 


§. Seconds in Water... wees 


1 "Cohoe, Tall 
“4 


Chums, Talls............ 1 05 


1 05 
Medium Red, Talis... ...... 150 
SHRIMP!—No. Wet 3 75 
ARDINES—Domestic per case 
ee F. O. B. Eastport, Me., 1920 pack 
% ol Rey’ less 265 263 


carton 

mus‘ard keyless... 
mustard keyless... 
California, per ese... 


“ 
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125 
1 25 
eree Out 
Out x 
3 50 4 00 
Out Out 
Out 
4 90 
4 15 
Out 
Our 
Out 155 
115 
Seconds, “ Balto. ...... Wales 
“ 215 CANNED FRUITS BERRIES§—“ Out 
“2 “  Soaked.........100 Out 5 75 Extra Preserved....250 Out 
Red Kidney, Stand...110 Out Out 
BEETSt — 160 Out . 
Out 
Out 
1 30 
13 00 | 
2 50 
Out 
20 SALMON*® “ 1, Red Alaska, Tall 3 35 
“ Standard Western... 90 
3, Standard, Split....... 90 Out 2 85 

155 155 

115 Out TUNA FISH—Per case, white 

200 240 Cal. 4s Blue Fin............... 
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A SERMONETTE FOR CANNERS 


The Advertising Value of the Canned Foods Label. 
No. 8 


OR the most part the canner is not interested in 
F advertising. The canners of the United States 
have each year more than two billions of adver- 
tising opportunities that they could improve if oniy 
they would, but it may be said that the greater num- 
ber of these opportunities remain not only unimproved, 
but for the greater part remain unperceived. It does 
not occur to the canner that the label which he affixes 
to his products has advertising value. The canner re- 
gards his label as being just that—a label, neither 
more nor less. And a label, if we shall seek its mean- 
ing in the dictionary, is “a slip, as of paper, affixed 
to something and bearing an inscription to indicate its 
character, ownership, etc.” With most canners a label 
is a “slip of paper” upon which they inscribe “toma- 
toes” in order that the container upon which it appears 
may be differentiated from another container, also 
bearing a “slip of paper” upon which the word “corn” 
appears. Often the “slip of paper” which we call a 
label is a highly- decorated slip of paper, for the canner 
would have his containers to be showy. The canner 
would have his labels to be colorful and in them is 
* sometimes reflected all the hues of the rainbow. Some 
canners are not niggardly in the matter of their labels. 
They are willing to pay for the gold which adorns 
them and for the embossing which lends to them eclat 
and distinction. Some canners pay no attention what- 
ever to their labels, regarding them as rather a bother 
and a useless expense; they could wish that their prod- 
ucts went into distribution without labels, so that they 
would not have to provide for them. Still other can- 
ners, believing that their labels should have decorative 
value, always see to it that they get the loveliest crea- 
tions of which the printer is capable. A small, very 
small, per cent of canners, having an understanding ap- 
preciation of advertising values, carefully see to it that 
the advertising possibilities of their labels are improved 
to the uttermost. Canners such as these are quite 
willing that art shall be subordinated to utility, as in- 
deed it should in canned foods labels. Let it not be 
understood that we are discouraging the appearance 
of beauty in canned foods labels; we would have all 
canned foods labels to be beautiful, in order to make 
them the more arresting or the more attractive to the 
observer. But we would not have mere beauty to be 
the dominant note in the label’s composition. The can- 
ner who produces a hundred thousand cases of canned 


foods during a year and who distributes them under 
his own labels, transmits through the media of his 
labeis, the impressive total of two million, four hundred 
thousand separate messages to the people. If the label 
thus presented to the attention of more than two mil- 
lions of the people shall have advertising value, it shall 
gain advantage for the distributer: but if it shall be 
only a pretty label, it shall be without appreciable 
effect. Considered as a message to the people rather 
than a “slip of paper upon which an inscription ap- 
pears,” shall not the canner who produces a hundred 
thousand cases make the most of the precious oppor- 
tunity offered him to engage the attention of more 
than two millions of the people? Shall not the canner’s 


message seek to gain and to retain the favor of those 
by whom the message will be received? Of course, the 
canner will not insult the intelligence of the people 
whose favor he seeks by making misleading statements 
in his message to them; always he will speak the truth 
to them. The canner could speak of the wholesomeness 
and the palatability of canned foods, thus to dissipate 
lingering doubts and prejudices. What an extraordi- 
nary result would appear if each and everyone of the 
more than two billions of labels annually distributed 
by American canners were to convey to the people the 
thought that canned foods are to be esteemed for their 
wholesomeness. 


But the canner has never regarded his label as a 
message to the consumer. Indeed, it is a rather lament- 
able commentary upon the canner’s appreciation of ad- 
vertising that he has never cultivated the consumer’s 
attention after the manner that he should, which goes 
far to explain the consumer’s neglect of the canner. 
Nearly always the consumer has had to “go it alone,” 
unaided by the canner’s advice or counsel or direction. 
The canner has rarely been at pains to do more than 
tell the consumer how to distinguish a can of tomatoes 
from a can of corn, a can of corn from a can of pea:, 
and so on. The “general line” canner has been amaz- 
ingly neglectful of his advantages. It rarely occurs 
to him to speak to the consumer of the variety of foods 
he produces. His label for tomatoes never includes a 
reference to the equally acceptable corn or peas which 
he produces. If the canner will reflect on the adver- 


tising possibilities which his label possesses, he will 
likely see the importance of improving them. 


j 
| 
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A GREAT EFFORT 


The canning industry is adapting every suggestion of science and experience to retain the whole- 
someness, nutritiousness, and natural flavor of canned foods. 
Not only is this effort manifest in careful selection of high grade foods and modern processes, 


but also in the great care with which the fine products are sanitarily protected in every step of the 
canning process by the use of 


Sanitary 
Cleaner and Cleanser 


~~ This cleaner has long proved its unequalled efficiency in producing 
ae? - that wholesome, fresh, safe, sanitary cleanliness which is positive insur- 

seal ance against preventable losses of quality, flavor, and color due to insanit- 
ation and uncleanliness. 


A trial will prove its use to be a distinctive and profitable service. 


Order from your supply house. 


in every It cleans clean. 


Package 


THE J. B. FORD CO. Sole Mnfrs. Wyandotte, Mich. 


Max Ams Double Seamers 


The other machines in our complete line 
are just as good as our Double Seamers 


THE MAX AMS MACHINE CO. 


101 Park Avenue, New York City 


CHICAGO OFFICE: Chas. M. Ams, Pres. ROCHESTER (N. Y.) OFFICE: 
20 E. Jackson Boulevard 705 Commerce Bldg. 


“ONCE USED-ALWAYS USED” 


PUBLISHED EVERY MONDAY BY 


THE TRADE COMPANY 


A. I. JUDGE Manager and Editor 
Baltimore and Commerce Sts., Baltimore, Md. 
Telephone St. Paul 2698 


THE CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 44th Year, 

TERMS OF SUBSCRIPTION. 
Payable in advance, on receipt of bill. 


Sample copy free. 


Extra copies, when on hand, 10 Cents each. 
ADVERTISING Rates—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 
Address all communications to THE TRADE Co., Baltimore, Md. 


Packers are invited and requested to use the columns of THE 
CANNING TRADE for inquiries and discussions among themselves on 
all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters wil] be ignored A. I. JUDGH, Editer. 


Entered at Postoffice, Baltimore, Md., as second-class mail matter 
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EDITORIAL JOTTINGS 


Checked If Not Corrected—That drive to get upon their 
books a record amount of brokerage or commiss‘on on the sales 
of futures, regardless of the canner’s or seller’s welfare, seems 
to have been pretty well checked, and there are even indications 
that the canners may get up enough courage to’take a grip upon 
their own business, and henceforth have a say in what their 
goods shall bring when sold. If this be true, the industry has 
real cause for rejoicing, for it is the first time in its history 
that it is true. 


At the Canned Goods Exchange quasi-banquet, held on 
Tuesday evening, April 11th, as their annual meeting, Mr. Geo. 
N. Numsen, of that fine old firm of canners, Wm. Numsen & 
Sons, Inc., said that the canners presented the most wonderful 
spectacle in all business; they could pay the highect prices for 
the produce, maintain the finest equipped plants, pay the h gh- 
“est scale of wages, and then sell the goods for lower prices than 
any other man in business. He said that when that famous 
French scientist and astronomer was studying the planet Uranus 
he was led to believe that it was controlled by a then undis- 
covered planet, Following out his theory, the astronomer ¢cal- 
culated the exact position of this yet undiscovered planet and 
asked the Paris Observatory to train its great telescope upon a 
certain spot at a certain hour, saying he thought they would 
find the planet controlling Uranus. The French scientists 
laughed at him, and he had to go to the Germans, who, 
although they laughed, nevertheless followed his directions, and 
the latest planet, Neptune, was discovered just as he figured. 
But Mr. Numsen said that, great as was this achievement in the 
realms of mathematical calculation, the canners as a body far 
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outstrip this French scientist. One of the boldest speeches that 
has ever been made, and striking because of its solid truth. 
Then he went on to say that what the canners need is courage 
—the courage to demand the price they should know the goods 
cost, and that if they will demand such price, they will obta’n 
it. He did not mean huge or unreasonable profits, but a fair 
profit based upon cost, a thing that every business man is 
always ready to grant. And what do such utterances mean? 
Merely that the worm is turning, and once more we warn those 
who have in the past taken liberties with the canners’ pocket- 
books, that they will do well to°"beware. The canners are be- 
coming aroused, and once aroused will take care of themselves. 
They are well able to take care of themselves if once aroused, 
and they are quite thoroughly aroused now. The good’, if not 
the canners as individuals, are essentially necessary to the com- 
munity, a fact that should be borne in mind. 


As to the Individuals—While we were writing our Review 
of March 20 and belaboring the pirates who had cut the open- 
ing future prices of $1.25 on standard No. 3 tomatoes—these 
pirates being the brokers and not the canners—had, in fact, 
gotten this price down to $1.171% at the time we were writing, 
and were then at work to reduce it to $1.15, and even $1,10— 
the circular of A. W. Sisk & Son was handed us by the post- 
man, showing that the market had settled to $1.15. We com- 
mented caustically upon this fact, and in a manner which 
seemed to reflect upon this firm in particular. But that was 
not our intention. What is the sense of picking out a single 
firm here or there for special mention. even if it were guilty, 
when the game is played so extensively and so generally—is, in 
fact, a system, as we have termed it? There is no good to be 
served in using any one man or firm. As a matter of fact. in 
this instance the firm of A. W. Sisk & Son is one of the oldest 
and best known, one we have always held in high esteem, and 
in this matter they have shown us that there were rumors and 
reputed sales of tomatoes at $1.10, though they would not so 
quote them, and they have since refused to quote the ‘“‘rumored” 
$1.10 price. In this they have actually helped stem the tide 
and correct the evil. We repeat, we are not aiming at any in- 
dividual; we want to kill a system and put it out of existence, 
and that system is where a commission-hungry broker will, 
without any actual business or orders in hand, seek offers from 
canners at prices below the market under the pretense, of 
course, that the prices quoted are the market; and then, hav- 
ing induced some ignorant canner to make such an offer, 
ruches off to the buyers with the canner’s offer in the hope of 
landing business, The broker can then claim that he has a 
legitimate offer of the goods at his figures, and if the buyer 
takes it up, or whether he does or not, the rumor wheels are 
set going merrily, and soon that price is the market. What 
difference does it make if the broker, who poses as the Mentor 
or adviser of the canner client, succeeds in inducing his client, 
the canner. to allow him to offer the goods at low prices; in 
other words, whether through ignorance on the part of the 
broker, or through cupidity for commission-profits, that broker 
misleeds the canner into selling too low—we repeat—what 
difference does it make? The market is broken for all canners, 
the client is robbed, and that broker should be driven out of 
the business. ; 


Work for the Brokers’ Assoc’‘ation—We are not uncover- 
ing anything new. Th’‘s practice is as old as the canning in- 
dustry, and the game has been played years in and years out. 
The canners are led to believe that their interests will be care- 
fully protected by their brokers, and, generally speaking, they 
are; the fact remains that the canner is taught to depend upon 
his broker. Does it not, then, become the duty of the brokers. 
as a body, to protect the canners from abuse or the activities 
of the unscrupulous ones in the'r ranks? Ought not the Brok- 
ers’ Association be most active in driving out of business thore 
who prostitute their calling? That Association should have a 
bureau similar to the Wheeler Service Bureau, which would un- 
cover the unfair practices of these ghouls and make them 
known to all canners. It is their place to expose them by name 
and in all particulars, because if the brokers do not protect the 
position they have assumed, and claim to fill, they will all be 
deposed from their position, thrown out and other methods 
substituted. The canners cannot exist under the present con- 
ditions, and the canners will continue to exist, whether the 


brokers do or not. If the trouble caused was visited upon the 


sole head of the canner who is duped, it would be bad enough; 
but the trouble is spread to all canners, to the whole industry. 
and the question is, therefore, a large one. 

The brokers must consider themselves in the same light as 
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the lawyer or attorney; and they know that when an attorney 
is false to his client. the Bar Association will quickly run him 
out of business. The broker poses as the business adviser of 
the canner, has educated the industry along these lines, and so 
well that too many canners depend, helplessly, upon their 
broker and make no efforts whatever to instruct or enlighten 
themselves. Are the brokers going to be false to their re- 
sponsibilities under the plea that they are not responsible for 
the acts of unscrupulous brokers? If they represent the can- 
ners, are they not bound to properly represent them? And is 
selling the canner into slavery through below-cost futures 
proper representation? 


A Quicker Method of Annihilation—The broker can more 
quickly put the canner out of business, and with a quite clear 
conscience in doing so, if he will turn from broker and become 
commission man—i. e., one who buys the goods, takes the can- 
nery output at a price, and then resells at his own price. Here 
the brokers would have the canners in the palms of their hands, 
for the canners, dependent as new-born babes upon the brokers, 
know nothing of the selling end of their business, and, what is 
worse, take no steps to inform themselves. So they would fall 
easy victims to the progressive and aggressive commission men, 

The canners have the same means of informing themselves 
and taking care of their business—of marketing their products 
—as other business men, but they do not adopt them. They 
have trade journals, trade associations—which merely meet 
and resolute—they might very naturally be a means of real 
service—and so forth, to keep themselves abreast of the times 
as to conditions, prices, ete. Suppose, for instance, the canners 
recognized the service that is at their disposal in this journal, 
to be personal. Suppose they co-operated by keeping us in- 
formed on all matters pertaining to their business—a thing 
that is weleomed and continuously asked for by us—and at no 
cost to themselves? Could any band of enemies take their 
goods away from them for less than they wanted to sell them 
under such conditions? But the canners will not do this, and 
so why do not the brokers become commission men and take 
the goods—and the business—away from the canners? 


HENRY BURDEN 


Formerly President 


National Canners Association 


writes:- 


“| readily join in the as- 
sertion that everybody should 
help in this movement, other- 
wise he is assisting the man 
who is guilty of the unfair 
practices.” 


WHEELER SERVICE BUREAU 


280 Broadway, - - New York 
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There Are Many Good, Honest Brokers—Do not misread 
our remarks. There are many good, reputable, strictly honest 
brokers who would scorn to stoop to the level of misguiding 
their clients—let us say the vast majority of brokers are such. 
There are some—many—who are not, we are sorry to say. 
But often the canner, ignorant of his costs, tells the broker to 
sell a block of goods at too low prices. What is the broker 
to do in that case? If the canner insists upon sale, he can do 
nothing else than make the sale. Often the canner is primarily 
to blame, and always because he is uninformed—ignorant of: 
his business. Moral: Be careful of the broker you select. 


McLaurinesque Morality—President H. J. McLaurin, of the 
Southern Wholesale Grocers’ Association, is bulletining his 
members with clocklike regularity on this matter of the Pro 
Rata Contract. He is going to put across what he terms his 
Golden Rule Contract or bust, and while no doubt a consider- 
able following in his Association will stand with him, we can- 
not but feel that the men who can see right for right’s sake 
will forsake him and his unfair contract. In effect, President 
McLaurin says that if a canner has a full yield of crops and is, 
therefore, able to fulfill his future contracts, then the jobber 
must be given the right to reject 25 per cent of his order, 
leaving the goods on the canner’s hands. A strange penalty 
for the largess of Nature, a fearful punishment for the careful 
business man who has a regard for the sacredness of a con- 
tract. Barring the usual forms of exemptions—fire, destruc- 
tion of the factory through storms, ete.—there is no valid 
reason for the non-fulfillment of any contract by a canner, ex- 
cept that he is not able to pack the goods because Nature re- 
fused to produce them. But that is a thoroughly and entirely 
valid exception, as natural as Nature herself. President Mc- 
Laurin thinks—or, at least, he says, for we not believe he 
actually thinks it—that the buyer should have a compensating 
right to reject 25 per cent of his purchase if the crop is up to 
expectations or beyond. Present-day ideas of morality are 


passing strange, but none more strange than this, 


TWO OF OUR SPECIALTIES 


RETORTS 
Our Own Manufacture 
All Sizes in Stock for 
Immediate Shipment. 


{ 


ROBINS BECKETT CAN CLEANER 


Made in two styles. Illustration shows double 
machine for tops, bottoms and bodies. Single 
machine cleans tops and bottoms only. 


A. K. ROBINS & CO. 


(BOB SINDALL) 
BALTIMORE, © MD. 
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provements. 
curately made. 


soup and trimming pulp. 


New Processes 
Complete formulas 
ANEW, simple, accurate, 
pulp testing method. 
The scientific preparation 
of non-preservative cat- 
sup. 


ORDER THROUGH 


RE NNEB URG’S 


Improved Process Steel Kettle 
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SMILE AWHILE: 


Equipped with all the latest im- 
Strongly and ac- 


Has been used for 


years with perfect satisfaction. 


PROCESS 


MADE BY 


Edw. Renneburg 


& Sons Company 


OFFICE: 
2639 Boston Street 
WORKS: 


Atlantic Wharf, Boston Street and 


Lakewood Avenue 


BALTIMOR MD 


THE 
MANUFACTURE 
OF 
TOMATO 
PRODUCTS 


By W. G. HIER 


former chief chemist and district factory supervisor of the 
T. A. Snider Preserve Co. of Chicago. 


An up-to date book completely covering the manu- 
facture of whole tomato pulp, catsup, chili sauce, tomato 


Bottling the same with- 
out after sterilization. 
How to pack trimming 
pulp the government will 
approve. 

Twelve chapters of solid 
meat—no trimmings. 


$5.00 POSTPAID 
CASH WITH THE ORDER 
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KINDRED FEELINGS 


“You admit you were speeding?” 

“Yes, your honor.” 

“A frank confession goes a long way in this court. What 
excuse have you for exceeding the speed limit?” 

“A man in a little old rattletrap flivver drove up behind 
me and bawled to me to get out of the way and let somebody 
use the street who could get more out of one cylinder than I 
could get out of six.” 

“Umph! I do a little motoring myself. I’ll let you off with 
the minimum fine this time.”—Birmingham Age-Herald. 


PEARLS BEFORE SWINE 
North—Would you like a job as prohibition enforcement 
officer ? 
West—No, I don’t drink—but thanks just the same. 


POOR SHOES 


_ De Style—I had lots of trouble with my auto today. It re- 
minded me of the time I was hunting for a place to live. 
Gunbusta—In what way? 


De Style—I went from flat to flat.—Office Topics. 


HIS DESTINATION 
St. Peter—You say you were a writer on a college comic 
magazine? 
Applicant—Yes, St. Peter. 
“Step into the elevator, please.” 
“How soon does it go up?” 
“It doesn’t go up; it goes down.’’—Virginia Reel. 


FINANCIALLY SPEAKING 


“The woman always pays,” quoted the professor. 
“Yes,” sneered the cynic, “but in 9 out of 10 cases you'll 
find it’s with her husband’s money.”—New York Sun. 


SECOND FIDDLE 
_ Neverwed—l hear you’ve signed up as skipper of the good 
ship Matrimony? 
Justwed—No, my wife’s.the skipper. I married a widow. 
I’m her second mate.—Cleveland News. 


IT SELDOM HAPPENS 


Jim—There was a panic in the factory yesterday. Some of 
our workers were almost crushed to death. 

Frank—Did you have a fire? 

Jim—No; somebody accidentally discovered that it was five 


minutes past closing time and no one had heard the whistle blow. 
Kansas City Star. 


YOU COULD NOT BLAME “LARRY” 


Larry Birmingham walked into a fur store. 

“IT want a set of lady’s furs,” he said. 

“What kind?” asked the male assistant. 

“The brown set in the window will do if it’s not too dear,” 
replied Larry. 

“Oh, you mean skunk!” said the assistant. 


The poor assistant is still in the hospital—Ben Franklin 
Witness. 


WORSE THAN WAR 


Crawford—Were the mince pies your wife made Hooverized? 
Crabshaw—I could have stood that, but the trouble was they 
were prohibitionized.—Office Topics. - 


“Have you broken off your engagement?” “Yes. The 
wretch told me he was a bookmaker. but I found out that he 
was only an author.”——-Copenhagen Klods Hans. 
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WHERE TO BUY 


eet Machinery and Supplies you need and the Leading Houses that supply them. 


Apple Paring Machines. See Paring Machines. 
‘Automathe anmaking Machinery. See Can- 
makers’ Machinery. 
BARRELS, KEGS, Ete, 
Chickasaw Cooperage Co., Memphis, Tenn. 
BAROMETERS 
Taylor Instrument Cos:, Rochester, N. Y. 
BASKETS (wire), scalding, picking, etc. 
A. K. Robins & Co., Baltimore. 


BELTS, carrier, rubber, wire, etc. 
La Porte Mat & Mfg. Co., La Porte, Ind. 
Bean Cleaners. See Cleaning & Grading Mchy. 
Beans, Dried. See Pea and Bean Seed. 
Belting. See Power Plant Equipment. 
Berry Boxes. See Baskets, wood. 
BLANCHERS, vegetable 


Ayars Machine Co., Salem 

Huntley Manfg. Co., Silver 
Robins & Co., Baltimore. 

pressure. ‘See Pumps. 


BOILERS AND ENGINES, steam. 


W. Caldwell & Sons Co., Chicago. 

baw, & Sons Co., Baltimore. 

. K. Robins & Co., Baltimore. 
Sonslian Boiler Works, Marion, Ind. 
Louis A. Tarr, Inc., Baltimore, Md. 
Bottle Capping Machines. See Bottlers’ Mchy. 
Bottle Caps. See Caps. 
Bottle Cases, wood. See Boxes, Crates, Shooks. 
Bottle Corking Machines. See Bottlers’ Mchy. 
Bottle Fillers. See Bottlers’ Mchy. 


BOTTLERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 


BOTTLER®S’ SUPPLIES. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
Bottle Screw Caps. See Caps. 
Box Nailing Machines. 


BOXES, CRATES and Shooks, weod. 
Canton Box Co., Baltimore. 
H. D. Dreyer & Co., Baltimore. 
Boxes, corrugated paper. See Corrugated 
Paper Products. 
Boxing Machines, can. See Labeling Machines, 
can. 
BROKERS. 
C. L. Jones & Co.. Chicago. 
Myron H. Shaw, Chicago. 
J. M. Zoller Co., Baltimore, Md. 
Buckets and Pails, fiber. See Fiber Containers. 
Buckets and Pails, metal. See Enameled 
Buckets. 
Buckets, wood. See Cannery Supplies. 
BURNERS, oll gas, gaseline, etc. 
A. K. Robins & Co., Baltimore. 


BY-PRODUCTS, machinery. 
Edw. Renneburg & Sons Co., Baltimore. 
Burning Brands. See Stencils. 
Cabbage Machinery. See Kraut Machinery. 
Can Conveyors. See Conveyors and Carriers. 
CAN COUNTERS. 
Ams Machine Co., Max, New York City. 
Ayars Machine Co., Salem 
Can Fillers. See Filling "Hachines. 
CANMAKERS’ MACHINERY. 
Ams Machine Co., Max, New York City. 
E. W. Bliss Co., Brooklyn N. Y. 
Cameron Can Mchy icago. 
John R. Mitchell Se. Baltimore 
Seattle-Astoria Iron Works, Seattle, Wash. 
McDonald Machine Co., Chicago. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
Can Markers. See Stampers and Markers. 
Can Lacquers. See Lacquer Manufacturers. 


CANNERY SUPPLIES. 
Aree Machine Co., Salem, N. J. 

A. K. Robins & Co., Baltimore. 
Sinclair-Seott Co., Baltimore. 
Zastrow Machine Co., Baltimore. 
= Experts. See Consulting Experts. 

an eners. 
Can Stampers. See Stampers and Markers. 
Can Testers. See Canmakers’ Machinery. 


CAN-WASHING MACHINES. 
Capping Machines. bottle. See Bottlers’ Mchy. 


CANS, tin, all kinds. 


American Can Co., New York. 
Atlantic Can Co., Baltimore. 

W. W. Boyer & ‘Co., Baltimore. 
Continental Can Co., Syracuse, N. Y 
Fidelity Can Co., Baltimore. 

Heekin Can Co., "Cincinnati, O. 
Phelps Can Co., Baltimore. 
Southern Can €o., Baltimore. 


Virginia Can Co., Roanoke, Va. 
Cans, fiber. See Fiber Containers. 
CAPPING MACHINES, soldering. 
ages Machine Co., Salem, N. J. 
. K. Robins & Co., Baltimore. 
Capping Machines, colderless. See Closing 
Ma 


Capping Steels, soldering. See Coney Supls. 


CARRIERS and gravity. 
H. W. Caldwell & Sons Co., Chicago. 


Karl Kiefer Machine Co., Cincinnati, Ohio. 


Cartons. See Corrugated Paper Products. 

Catsup Machinery. For the preparatory work. 
See Pulp Mchy.; for bottling, see Bottlers’ 
Mehy. 

Chain Belt Conveyors. See Conveyors. 


Chain for elevating, conveying. See Convey- 
ors. 


Checks, employees’ time. See Stencils. 
Choppers, food, fruit, mincemeat, etc. 
Chutes, Gravity Spiral. See Carriers. 
Cider and Vinegar Makers’ Supplies. 


CLEANER AND CLEANSER (Wyandette). 
J. B. Ford Co., Wyandotte, Mich. 
CLEANING AND GRADING MACHINERY, 
fruit. 
Huntley Mfg. Co., Silver Creek, N. Y. 


K. Robins & Co., Baltimore 
Scott Co., Baltimore. 


Cleaning and Washing Machines, bottle. See 
Bottlers’ Machinery. 


Cleaning Machines, can. See Washers. 
Clocks, process time. See Controllers. 
CLOSING MACHINES, open top cans. 
Ams Co., Max, New York City. 
E. W. Bliss Co., Brooklyn, 


Cameron Can Mchy Co., Chicago, Ill. 
Seattle-Astoria Iron Works, Seattle, Wash. 
Coated Nails. See Nails. 
Coils. copper. See Copper Coi 
Condensed Milk Canning a See 
Milk Condensing Mchy. 


COLORS, Certified for foods. 
National Aniline & Chemical Co., New York. 
& CARRIERS, canners. 
W. Caldwell & Chica 


va Porte Mat & Mf La Porte, Ind 
. K. Robins & Co., Baltimore. 


continuous agitating. 
Ayars Machine Co., Salem, N. J. 
Cookers’ retors. See Kettles, process. 
Cookers and Fillers. corn. See Corn Cooker- 
ers. 
Coolers, vegetable and fruit canners. 


COPPER COILS for tanks, 


F. H. Langsenkamp, Indianapolis. 
Copper Jacketed Kettles. See Kettles, copper. 


COOPERAGE, kegs, barrels, etc. 
Chickasaw Cooperage Co., Memphis, Tenn. 


CORN COOKER-FILLEBS. 


Avyars Machine Co., Salem, N. J. 
Bros., Morra 
Robins & Co. Baltimore. 


CORN CUTTERS. 


A. K. Robins & Co., Baltimore. 
Morral Bros., Morral, O. 


CORN SHAKERS (in the car). 
Ayars Machine Co.. Salem. N * 


Consult the advertisements for details. 


CORN HUSKERS and SILKERS. 


Huntley Mfg. Co., Silver Creek, N. Y. 
Morral Bros., Morral, oO 


Peerless Husker Co., Buffalo, N,. %. 

Cnn — and Agitators. See Corn Cooker. 
CORRUGATED PAPER PRODUCTS. 

(Boxes, Bottle Wrappers, etc.) 

Hinde & Dauch Paper Co., Sandusky. 

Stecher Litho. Co.. Rochester, N. Y. 

U. 8. Ptg. & Litho. Co., Norwood, Ohio. 

Counters. See Can Counters. 

Countershafts. See Speed Regulating Devices. 


CRANES and carrying machines. 

A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Zastrow Machine Co., Baltimore. 

CRATES, Iron Process. 


Edw. Renneb 

Zastrow Machine Co., Baltimore. 

Cutters, corn. See Corn Cutters. 

Cutters, kraut. See Kraut Machinery. 
Cutters, string bean. See String Bean Mchy 
Dating Machines. See Stampers and Markers. 


DECORATED TIN (for Cans, Caps, etc.). 
American Can Co., New York. 
Southern Can Co., Baltimore, 


Dies, can. See Canmakers’ Mchy. 


DISTRIBUTING SYSTEMS, cern. 
H. W. Caldwell & Son Co., Chicago. 
Double- Machines. See Closing M 
DRYERS, drying machinery. 
Edw. Renneburg & Sons Co., Baltimore. 


ELEVATORS, Wareheuse. 
Employees’ Time Checks. See Stencils. 


ENAMELED BUCKETS, PAILS, etc. 
A. K. Robins & Co., Baltimore. 


Engines, Steam. See Boilers and BE 
-lined kettles. See. 


EVAPORATING MACHINERY. 
Edw. Renneburg & Sons Co., Baltimore. 


EXHAUST BOXES. 
Ayars:- Machine Co., Salem, N. J. 
Peerless Husker Co., Buffalo. 
A. K. Robins & Co., wn 


Factory Stools. See Stoo 
Factory Supplies. See on Supplies. 
Farming Machinery. 
Fertilizers, 
FIBRE CONTAINERS fer foed (not her 
metically sealed). 
American Can Co.. New York. 
Continental Can Co., Inc., Syracuse, Chicago. 
Hinde & Dauch Paper Co., Sandusky, Ohio. 
FIBRE PRODUCTS, boxes, bexbeard, etc. 
Hinde & Dauch Paper Co., Sandusky, Ohio. 
Fillers and Cookers. See Corn Cooker- 


Fillers. 
Filling Machines, bottles. See Bottlers’ Mchy. 


FILLING MACHINES, can. 
Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., Cincinnati, 
Huntley Mfg. Co., Silver Creek, 
— Husker Buffalo. 

K. Robins & Co., Baltimore. 
Sinclair-Seott Baltimore. 


Filling Machine, syrup. See Syruping Ma- 
chines. 


MACHINES, catsup, etc. 
Indianapolis. 
Rob Co., Baltimore. 
Scott Co., Baltimore. 
Friction Top Can: 
fruit Graders. Cleaning ~ Grading 


chy., fruit. 
Fruit Parers. See Paring Machines. 


FRUIT PITTERS and seeders. 
Huntley Mfg. Co., Silver Creek, N. 

Fruit Presses. See Cider Makers’ Mchy. 
Firepots. See Cannery Supp en. 
Gauges. pressure. time, etc. See Power Plant 

quipment. 
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GEARS, sent. 
H. W. Caldwell & Son Co., Chicago. 
NERAL AGENTS fer Machinery Mfrs. 
A. or Robins & Co., Baltimore. 
Generators, electric. See motors. 
Glass-lined Tanks. See Tanks, glass-lined. 
GLUE, for sealing fibre boxes. 
Philadelphia Quartz Co., Philadelphia. 
Governors, steam. Power Plant Equip. 
Grading Mches. See Cleaning and ve | Mchy. 
Gravity Carriers. See Carriers and Con- 
veyors. 
Green Corn Huskers. See Corn Huskers. 
— Pea Cleaners. See Cleaning and Grad- 


g Mchy. 
Hoisting “Carrying Mches. See Cranes. 


Hominy Making Machinery. 
Hullers nd Viners. See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 
Hydrometers (for determining the Density 
of Syrupers, Brines, etc.) 
Taylor Instrument Cos., ‘Rochester, N. Y. 
HYGRODEIKS. 
Taylor Instrument Cos., Rochester, N. Y. 
Ink, can stamping. See Stencils. 


INSURANCE, canners’. 
Canners’ Exchange, Lansing B. Warner, 
Chicago. 


Jacketed Kettles. See Kettles, copper. 


JACKETED PANS, steam. 
¥. H. Langsenkamp, Indianapolis, Ind. 


Jars, fruit. See Glass Bottles, etc. 
Juice Pumps. See Pumps. 

Kerosene Oil Burners. See Burners. 
Ketchup Fillers. See Bottlers’ Mchy. 


KETTLES, copper, plain er jacketed. 
F. H. Langsenkamp, Indianapolis, Ind. 


Kettles, enameled. See Tanks, glass-lined. 


KETTLES, precess. 
Ayars Machine Co. Salem, N 7 5 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 


KNIVES, miscellaneo 
A. K. Robins & Co., Baltimore. 


LABEL Manufacture 
Lithograph “Detroit. 
. Gamse & Co., Baltimore. oh 
J. Kittredge & Co., Chicago. 
& Doeller Co., 
Stecher Litho. Co., Rochester, N 
U. §S. Printing & ‘Litho. Co., Sy Ohio. 


LABELING MACHINES, can. 
The Fred. H. Knapp Co., Yonkers, N. Y. 


LABORATORIES for analysis of goeds, etc. 
National Canners Asso., Washington, D. C. 
Markers, can. See Stampers and Markers. 
Marking Ink, pots, etc. See Stencils. 
Marmalade Machinery. See Pulp Machinery. 
Meat Canning Machinery. 

Meat Choppers. See Choppers. 


MILK CONDENSING & CANNING MCHY. 
Ayars Machine Co., Salem, N. J. 


MILL SUPPLIES, Pulleys, Etc. 
H. W. Caldwell & Sons Co., Chicago. 


Molasses Filling Machines. See Filling Ma- 
chines. 


Nailing Machines. See Box Nailing Machines. 


OYSTER CANNERS’ MACHINERY. 
Edw. Renneburg & Sons Co., Baltimore. 


Packers’ Cans. See Cans. 
Pails, tubs, etc., fibre. See Fibre Containers. 


Paper Boxes. See Corrugated Paper Products. 

ae Cans and Containers. See Fibre Con- 
tainers 

Paring Knives. See Knives. 


PARING MACHINES. 
Sinclair-Scott Co., Baltimore. 


PASTE, canners’. 
Arabol Mfg. Co., New York City. 
The Fred. H. Knapp Co., Yonkers, N. Y. 
PEA and BEAN SEED. 
Leonard Seed Co., Cee. 
T R Rice Seed Co., Cambridge, N. Y. 
Rogers Bros., Chicago. 


PEA CANNERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Huntley Mfg. Co. Silver Creek, N. Y. 
A. K, Robins & Co., Baltimore. 
oth Harvesters. See Farming “Machinery. 


Pea Hullers and Vin 
Chisholm Scott Co., Columbus, oO. 
Frank Hamachek, Kewaunee, Wis. 


Pea Vine F 
Chisholm Scott Co. Columbus, oO. 
Frank Hamachek, Kewaunee, Wis 


PEELING KNIVES. 
A. K. Robins & Co., Baltimore. 


Peach and Cherry Pitters. See Fruit Pitters. 


PEELING MACHINES. 
Sinclair-Scott Co., Baltimore. 
PEELING TABLES, continueus. 
avers Machine Co., Salem, N. J. 
. K. Robins & Co., Baltimore. 
Perforated, Sheet Metal. See Sieves and 


Picking 1 Denes. Baskets, etc. See Baskets. 
— Belts and Tables. See Pea Canners’ 


PINEAPPLE MACHINERY. 
John R. Mitchell Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 
Platform and Wagon Scales. See Scales 
Picking Belts and Tables. See Pea Genners’. 


POWER PLANT EQUIPMENT. 
H. W. Caldwell &®on Co., Chicago. 
Power Presses. See Canmakers’ Machinery. 
Power Transmission Mchy. See Power Plant 
Equipment. 
PRESERVERS’ MACHINERY 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
PULP MACHINERY. 
F. H. Langsenkamp, Indianapolis. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
PUMPS, air, water, brine, syrup. 
A. K. Robins & Co., Baltimore. 
Ams Machine Co., Max, New York City. 
Retort Crates. See Kettles, process. ~ | 
PYROMETERS. 
Taylor Instrument Cos., Rochester, N. Y. 
REGULATORS, Temperature and Pressure. 
Taylor Instrument Cos., Rochester, N. Y. 
Retorts, steam. See Kettles, process. 
Rubber Stamps. See Stencils. 
Saccharometers (syrup testers). See Cannery 
Supplies. 
SALT, canners. 
Colonial Salt Co., Chicago, Buffalo, Akron, Ohio. 
Sanitary. Cleaner and Cleaner. See Cleaning 


Compounds. 
en top) cans. See C 


(o ans. 
See Knives. 


Sardine Knives and Scissors. 


SCALDERS, tomato, 
Ayars Machine Co., Salem, N. J. 
Huntley Mfg. Co., Silver Creek, N. 
Edw. Renneburg & Sons Co., Waltinore. 
A. K. Robins & Co., Baltimore. 
Scalding and Picking Baskets. See Baskets. 
Scrap Bailing Press. 

Screw Caps, bottle. See Ca 

Sealing achines, bottle. 

Sealing Machines, sanitary cans. 
Machines. 

SEEDS, canners’, all varieties. 
D. Landreth Seed Co., —” Pa. 
Leonard Seed Co., Chica 
J. B. Rice Seed Co., Cambridge, fe & 

Rogers Bros., Chicago. 
Separators. See Pea Canning Mchy. 

SHEET METAL WORKING MACHINERY. 
E. W. Bliss Co., Brooklyn, N, Y. 

Cameron Can Mchy. Co., Chicago, Ill. 
Shooks. See Boxes, Crates, etc. 


“Jee Bottlers’ 
See Closing 


SIEVES AND SCREENS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Scott Co., Baltimore. 

SILKING MACHINES, corn. 
Huntley Mfg. Co., Silver Creek, N. 
> fruit and vegetable. See a and 

cers. 

SILICA OF SODA, for parting bones. 

Philadelphia Quartz Co., Philadelphia. 


SOLDER. 
Sorters, pea. See Cleaning & Grading Mchy. 
SPEED REGULATING DEVICES (for Ma- 


chines, belt drives, etc.). 
Sinclair Scott & Co., Baltimore. 
Huntley Mfg. Co., Silver Creek, N. Y¥. 


STAMPERS AND MARKERS. 
Ams Machine Co., Max, New Yors City. 
Steam Cookers, continuous. See Cookers. 
Steam Jacketed Kettles. See Kettles. 
Steam Pipe Covering. See Boiler and Pipe 
Covering. 
Steam Retorts. See Kettles, process. 


STEEL STOOLS, CHAIRS, Etc. 


STENCILS, marking pets and brushes, bras 
checks, rubber and steel type, burning 
nds, ete, 
A. K, Robins % Co., Baltimore. 


STIRRERS FOR KETTLES. 
F. H. Langsenkamp, Indianapolis. 


STRING BEAN MACHINERY. 
Chisholm-Scott Co., Columbus, 
er | Mfg. Co., Silver Creek, N 
A. K. Robins & €o., Baltimore. 


Supplies, e e room, line shaft, etc. See 
Power Plant Hquipment. 
Supply Henne. and General Agents. See Gen- 


eral Agents. 
‘See Electrical Appliances. 


SYRUPING MACHINE. 
Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., a Ohio. 
Peerless Husker Co., Buffalo, 
A. K. Robins & Co., Baltimore. 


Tables, picking. See Pea Canners’ Mchy. 


TANKS, METAL. 
Indianapolis. 
Slaysman Co coon d. 
TANKS, glass lined 
F. H. Langsenkamp, SO Ind. 


. TANKS, WOODEN. 
W. E. Caldwell Co., Louisville, Ky. 


Testers, can. See Canmakers’ Mchy. 


Index and Recording, angle 
or Straight. 
Taylor Instrument Cos.. Rochester. N. Y. 


Ticket Punches. See Stencils. 
Time Controllers, process. See Controllers. 
Tin Lithographing. See Decorated Tin. 


TIN PLATE, canmakers’. 
Tipping Machines. See Capping Machines. 


TOMATO CANNING MACHINERY. 
Anderson-Barngrover Mfg. Co., San Jose, Cul 
Ayars Machine Co., Salem, N. 

Huntley Mfg. Co., Silver Creek, "N.Y. 
A. K. Robins & Co., Baltimore. 
Superior Boiler Works, Marion, Ind. 
Tomato Seed. See Seeds. 


TOMATO WASHERS. 


Co., Salem, N. J. 
K. Robins & Co., Baltimore. 
a. Boiler Works, Marion, Ind. 
Transmission Machinery. See Power Plant 
Equipment. 
Trucks, Platform, ete. See Factory Trucks. 
Tumblers, glass. See Glass Bottles, etc. 
Turbines. See BHlectrical Machinery. 
vaca Speed Countershafts. See Speed Reg- 
ulators. 


VALVES. 


H. W. Caldwell & Sons Co., ialiietg: 
Vegetable Corers, etc. See Corers and Slicers. 
Vegetable Parers. See Pawing Machines. 
Viner feeders. See Viners and Hullers. 


VINERS AND HULLERS. 


Chisholm-Scott Co., Columbus, O. 

Frank Hamachek, Kewaunee, Wis. 

Washers, bottle. See Bottlers’ Machinery. 
Washers and scalders, fruit, etc. See Scalders. 


WASHERS, can and jar. 
Machine Co., Salem, N. J. 


K. Robins & Co., Baltimore. 

Washing and Scalding Baskets. See Baskets. 

Windmills and Water Supply Systems. See 
Tanks, wood. 

Wiping Machines, can. Mceby. 

Wire Bound Boxes. See B 

Wire Scalding Baskets. See. Baskets. 

paper. See Corrugated Paper 

Wrapping Machines, can. See Labelling Mchs. 


WYANDOTTE—Sanitary Cleaner. 
I R Burd Co Wyandotte Mich. 
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